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Preface 

This  surrey  of  magazine  sales  at  stands  locted 
in  and  around  Boston  came  about  directly  as  the  result  of 
a  comment  made  in  the  cla3s-room  by  Dr.  Wilson1.    During  a 
discussion  of  Uses  of  Leisure  Time,  it  was  agreed  that  read- 
ing was  one  of  the  pursuits  most  universally  followed  in  such 
moments.     "But",  3aid  Dr.    /ilson,  "what  do  people  road?     Is  it 
worthwhile  literature;  does  it  lead  to  wider  interests:  or  does 
it  merely  pass  the  time  away?     Vho  among  you,  teachers,  here 
in  this  room,  know  what  is  read  in  the  homes  from  which  your 
children  come?     '/hat  magazines  do  people  buy  around  Boston! 
Now  t  iere  is  material  for  a  master's  thesis  for  nomeone  vho  is 
interested  to  go  into  the  matter". 

This  was  a  subject  upon  which  I  had  often  pondered 
by  myself.    Accordingly,  assured  of  interest  and  much-needed 
assistance  in  auch  a  fascinating  inquiry,  I  knew  that  I  wanted 
to  folio v  up  Dr.    /ilson1 s  suggestion,  and  to  investigate  the 
field  under  as  carefully  controlled  conditions  as  might  seen 
feasible. 

Fifteen  years  ago,  when,  as  a  comparative  stranger 

1.  Dr.  Guy  V.  Wilson,  Prof eo  or  of  iducation 
Boston  University,  School  of  education 

Course  in  quest ion- The  Appreciation  Technique  in  Teaching. 
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in  the  city,  I  traveled  about  the  different  sections  of  Boston 
and  its  suburbs  via  street-car  and  train,  it  was  obvious  to  me 
that  the  reading  tastes  of  the  traveling  public  varied  widely. 
?or  instance,  at  that  time  while  newsboys,  selling  morning 
papers  on  the  street-cars,  found  it  profitable  to  carry  both 
The  Post  and  The  Herald  on  the  Brookline  Avimue  cars,  they 
carried  only  Heralds  on  the  Beacon  Street  line.     That  was  the 
case  fifteen  years  ago.    About  ten  years  ago  the  demand  had 
clunged,  due,  doubtless,  to  a  shift  in  population,  and  for 
a  time  the  situation  was  reversed  on  the  two  lines  vrtiich  I 
have  mentioned.     Of  course  more  newspapers  than  magazines  are 
read  on  the  street-car3,  but  the  variation  is  just  as  definite 
in  the  case  of  magazines,  or  book3,  carried  and  r^ad  in  public 
conveyances.     There  was  an  element  of  truth  in  my  chance  remark 
one  day  that  one  could  tell  a  street-car* s  destination  by 
noting  the  magazines  that  the  passengers  were  reading.  That 
was  merely  an  observation  not  backed  up  by  definite  figures. 
Now,  however,  I  consider  that  I  have  proof  to  offer  for  my 
contention  that  reading  tastes  correlate  rather  closely  with 
the  type  of  community  in  which  people  live. 

In  a  recent  ->ddre33,  delivered  in  'orcestor, 
Uassachu3ett8,  Dr.  Barbour1  expressed,  in  no  uncert  in  term3, 
his  opinion  of  the  public's  taste  in  magazine  literature  as 

1.  President  Clarence  L.  Barbour  of  Brown  University, 

apeaking  at  the  graduating  exercises  of  Becker  Business 
College  in  June  1934. 


evidenced  by  the  nagazine3  displayed  on  stands  in  railroad 
stations.    He  said  "If  the  magazines  displayed  on  the  stands 
in  railroad  stations  are  any  indication  of  what  the  average 
person  reads  (and  I  doubt  if  they  would  be  on  displa.y  if  they 
were  not  sold)  then  my  opinion  is  that  the  intelligence  of  the 
average  person  is  considerably  lover  than  the  twelve  or  30 
years  ascribed  to  him  by  some  of  our  lei  ding  educators!"  At 
this  point  I  might  mention  that,  as  I  shall  indicate  later, 
the  number  of  sales  of  the  cheaper  magazines  is  not  directly 
proportional  to  the  amount  of  display  space  devoted  to  them. 
Later  in  the  same  address  Dr.  Bnrbour  suggested  that  most 
people  show  their  r  al  preferences  in  books,  music,  etc.  late 
at  night.     \s  he  said,  it  is  the  magazine  or  ^ook  which  re 
take  to  read  just  before  we  go  to  3leep,  or  the  radio  program 
to  which  we  listen  when  we  stay  up  late  that  shows  whether  we 
are  growing  intellectually    nd  aesthetically.     In  the  3ame  way, 
may  not  the  magazines    rhich  we  purchase  a  copy  at  a  time  be 
an  indication  of  our  re^l  taste  in  literature?     The  hard-worki*i 
capable  secretary  who  buys  the  Trew  Yorker  and  car  ies  it  home 
to  enjoy  to  the  utmost  its  peculiar,  sophisticated  humor;  the 
efficient,  seemingly  tireless  nurse  who  may  buy  two  love-story 
magazines  at  a  time  to  rea.n  in  her  precious  "P.       "  hours  while 
she  snatches  a  little  rest  in  bed'  the  busy  executive  who 
always  buys  detective  stories  to  read  on  the  train  .just  before 
he  goes  to  bed  so  that  he  can  get  to  sleep  easily;  the  house- 


wife  whose  shopping  li3t  includes  one  of  the  "household" 
magazines  to  "be  read  in  the  quiet,  evening  hours;  all  these 
and  many  others  are  but  "saving  the  hest  to  the  last".  Ju3t 
what  magazines  does  the  average  reader  prefer? 

If,  in  the  schools,  we  endeavor  to  cultivate  wider 
interests  in  reading,  where  3hall  we  start,  whore  are  we 
heading,  and  how  shall  we  measure  what  we  achieve?    For  one 
check  on  these  questions  we  need  a  means  of  pleasuring  adult 
reading  tastes  which  shall  be  so  objective  that  the  measure- 
ments may  be  repeated  at  any  time,  with  the  prospect  that  the 
results  will  have  a  comparable  value  from  one  Um  to  another. 
Magazine  sales  may  he  so  measured. 

Though  the  total  3ales  in  different  stores  may  vary 
widely,  there  is  one  measure    diich  my  be  applied  to  the  sales 
of  any  magazine  stand,  and  which  may  be  readily  interpreted 
to  3ho  '  the  reading  preferences  of  the  patrons  of  that  store. 
The  measure  to  which  I  refer  and  which  I  have  used  throughout 
this  survey  is  the  percentage  of  the  total  sales  which  i3 
represented  by  the  sales  of  a  single  magazine  or  of  a  group 
of  magazines, 

For  convenience,  rather  than  to  use  percento  and 
tenths  of  percents,  I  have  expressed  the  results  03  the  number 
of  sales  per  thousand,   (i.e.  Five  sales  in  a  total  of  five 
hundred  sales  would  be  one  percent,  which  would  be  expressed 
as  10  per  1000:     It  apoeared  in  the  course  of  the  original 
survey  in  February  that  sales  which  represented  less  than  a 


single  percent  of  the  total,  as  well  .is  the  larger  values, 
must  he  included  in  any  summing-up  of  sales,  hut  that  figures 
representing  les3  than  one-tenth  of  one  percent  (i.e.  less 
than  1  per  1000)  of  the  sales  in  any  community  had  far  leas 
significance.    Hence   since  values  "between  1  and  10  per  1000 
were  used  frequently,   the  elimination  of  the  use  of  decimals 
simplified  considerably  the  work  of  computing  results.  Also 
in  bringing  a  former  list  of  magazines  up  to  date  for  a  new 
survey,  at  any  tine,  it  is  not  introducing  an  appreciable 
error  to  omit,  at  the  start  of  the  new  survey,  those  magazines 
which  had  sales  of  less  than  1  per  1000  in  the  last  previous 
survey.     (How  ver  these  may  be  returned  to  the  questionnaire 
or  new  names  ad!ed  if  inspection  or  questioning  indicates  that 
they  have  any  considerable  sale.)    Actually,  this  particular 
■IU fSJf  indicates  that  the  sum  of  the  values  between  1  and  5 

per  1000  is  a  very  small  percent  of  the  total,  and  their 
omission  would  have  T&TJ  little  effect  on  any  conclusions 
that  mi  :ht  be  drawn. 
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Part  I 
Introduction 


The  retho:i  U3ed,  Treatment  of  Data,  Preliminary    ork  ond 
Assembling  of  the  Questionnaire,  and  ?ield  of  the  Surrey. 

Method 

The  method  which  was  used  in  assembling  data  during 
this  survey  was,  as  I  have  indicated  in  the  preface,  to  deter- 
mine, for  each  community,  the  number  per  thousand  (i.e.  tenths 
of  percent s)  of  the  total  sales  which  the  sales  of  any  one 
magazine  represented.     In  all  cases  figures  were  obtained  for 
the  nuriber  of  "single  co;oy:'  sales  of  a  single  i33ue,  of  weeklies, 
monthlies,  bi-monthly  mn.gazine3,  etc.,  and  not  for  the  nuriber 
sold  over  any  specified  period  of  time.     In  any  section 
surveyed,  a  total  of  a  thousand  sales  (approximately)  was  taken 
as  the  minimum  number  which  would  give  reliable  re3ult3  Wnen 
analyzed.     Then  possible,  data    re  e  obtained  from  more  than  one 
store  or  stand  in  each  section  surveyed.     In  some  ca3e3  this  was 
necessary  to  obtain  the  minimum  number  of  3alen  desired, 
especially  in  the  poorer  sections  investigated.     However,  in  the 
"better"  communities,  where  the  record  of  sales  was  usually 
larger  in  each  store,  often  a  record  of  several  thousand  sales 
was  obt-  ined  from  a  very  few  stores. 
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At  first  glance  it  may  seem  that  by  such  a  method 
it  would  be  impossible  to  obtain  accurate  and  consistent  re3ult3 
from  any  two  stands.     The  demand  for  any  one  raagazi  ae  varies 
from  wmIi  to  week,  or  fro:;  month  to  month,  and  BOM  one  may 
assert  that  such  a  method  would  not  be  valid  unless  it  were 
applied  sinultaneously  to  all  sections  which  were  to  be 
compared.    The  rather  close  correlation  between  the  average 
figures  obtained  in  February  and  in  June  (see  p.  41-54)  would 
seem  to  refute  such  an  objection.     The  question  which  was  as  ed 
in  regard  to  each  magazine  was  "How  many  copies  do  you  usually 
sell  of  a  single  issue  (per  week  for  weekly  publications,  per 
month  for  monthly  ] ublications,  etc.)?    In  some  cases  the 
response  would  be  very  definite.     If  it  were  approximate,  as 
"between  25  and  30",  the  figure  recorded  would  be  28;  if  "9  or 
10"  then  10  was  recorded.     The  precision  with  which  figures  are 
given  is  rather  amazing,  and  can  be  checked  by  asking  occasional  y 
to  have  figures  repeated  in  the  case  of  one  magazine  after  othors 
have  been  considered. 

Treatment  of  Data 

The  figures  in  each  community  were  reduced  to  a 
common  basis  by  cha-nging  them  to  rercents  of  the  tot  1  for  that 
community,  expressed,  as  has  been  noted,  for  conve  ience  in 
calculating  and  treating  the  results,  as  the  number  of  sales 
on  the  basis  of  a  thousand  sales. 

The  original  figures  are  given  in  Table  I,  p.  17-38, 
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and  the  figures  on  the  basis  of  a  thousand  sale3  are  ;ivon 
in  Table  II,  p.  41-54. 

Preliminary  fork  and  Assembling  of  the  questionnaire  Used. 

The  method,  described  above,  of  gathering  data 
fro>~  individual  stands  was  not  adopted  until  after  various 
atterrpt3  had  been  made  to  obtain  figures  from  central 
distributee  agencies,  and  even  frori  individual  publishers 
in  regard  to  their  sales  in  different  parts  of  Boston.  The 
publishers  claimed  that  data  about  the  distribution  of  their 
magazines  in  a  single  city  would  require  a  complete  break- 
down" of  their  files.    The  refusals  of  central  distributing 
agencies  in  Bosto1    to  give  out  information  seemed  to  come 
under  two  headings.    One  was  that  they  had  no  record  of  the 
information  that  I  wished  to  secure,  and  the  other  was  that 
under  their  contracts  ^ith  publishers  they  could  net  give  out 
such  inform  tion! 

The  possibility  of  questioning  individuals  about 
preferences  or  purchases  in  the  field  of  magazine  literature 
was  considered.     Thile  such  a  method  might  be  feasible,  of 
necessity  data  would  accumulate  rather  slowly,  and  at  the 
beginning  of  the  investigation,  in  February  of  tMfl  year,  the 
amount  of  time  which  was  avail  ble  was  limited.     Also  the 
individual  questionnaire  has  been  used  so  much  in  house-to- 
house  canvasses  that  many  people  rese-  t  being  asked  to  give 
data,  and  any  figures  no  obtained  might  be  weighted  by  the  fact 


that  only  certain  types  of  people  contribute  to  the  datr. 

The  next  potential  source  of  data  considered  was 
the  magazine  stand  itself.     To  be  3ure  this  would  require  the 
use  of  some  sort  of  questionnaire  to  insure  that  the  field 
of  magazine  literature  would  be  covered  comprehensively,  and 
uniformly  in  every  case.     In  this  survey,  as  it  was  carried 
out,  very  little  opposition  was  encountered.    Only  a  few 
clerk3,  three  in  fact,  refused  to  give  any  information,  and 
most  people  gave  it  very  willingly.     Furthermore,  data  were 
accumulated  fairly  rapidly  fron  this  source. 

Since  the  number  of  magazines  which  are  published 
is  legion,  it  was  decided  at  the  beginning  to  limit  the 
investigation  to  what  are  called  "general"  magazines.  Before 
a  list  of  such  magazines    hich  should  be  included  in  either  a 
complete  or  a  representative  questionnaire  was  assembled,  I 
spent  considerable  time  inspecting  magazine  displays  in  corner 
spas,  hotels,  railroad  stations,  the  subway,  drug  stores, 
magazine  stores,  etc.     Whenever  possible  I  talked  xvith  the 
clerks,  proprietors,  and  managers  of  stands,  and  it  was  soon 
evident  that,  in  most  cases,  at  least  one  person  on  the  stand 
kept  in  his  head  the  figures  about  the  sales  of  the  magazines. 
Also  the  better  posted  they  were,  so  much  the  more  were  they 
inclined  to  talk  about  sales  of  different  types  of  ma;  azino3, 
the  type3  of  people  who  bought  them,  etc.     For  instance,  there 
is  one  stand  in  a  neighboring  city  (Worcester)  where,  for  year3, 
a  single  copy  of  Breezy  Stories  has  been  ordered  for  t  -  e  same 


customer,  an  old  man  who  has  come  into  the  city  regularly, 
from  a  suburb  twenty  miles  away,  to  buy  his  one  magazine.  At 
the  time  of  our  conversation  he  h'd  not  a  peared  for  several 
months  but  the  proprietor  was,  as  he  said,  expecting  him  to 
appear  again  "most  any  day, -unless  he's  dead.     He's  kind  of  an 
old  man". 

In  one  of  the  railroad  stations  in  Boston,  the 
largest  stand  is  located  where  the  demand  is  general  for  all 
kinds  of  magazines.     Those  people  who  are  interested  in  cheap 
fiction  only  patronize  another  smaller  stand,  located  apparently 
where  they  may  linger  and  peruse  the  field  before  they  make  their 
purchases.     At  both  of  these  stands  the  poorer  class  of  magazines 
occupies  a  large  portion  of  the  display  space,  but  as  the  figures 
-rhich  were  obtained  seem  to  indicate,   (see  figures  for  the  Rail- 
road Station  in  the  tables  and  al30  graph,  p. 93)  the  demand  for 
the  cheaper  type  of  magazines  is  less  there  than  the  average  for 
all  communities.     In  this  same  station  other  smaller  stands  carry 
only  a  few  cf  the  best  sellers,  and  the  observations  of  the  sales- 
people at  these  stands  are  to  the  effect  that  "7/onen  like  the 
good  Housekeeping,  the  Red  Book,  and  the  Cosmopolitan.     :  en  buy 
the  Re-.der's  Digest,  Photoplay,  and  the  Red  Book,  and  to  some 
extent  the  True  Uory  ?ra&a^lne,  Real  Detective,  Startling 
Detective,  and  llaster  Detective.     Some  of  them  buy  the  7/oman 1  s 
Home  Companion  to  carry  home.     Everybody  buys  the  Saturday  Evening 
i^ost" .    As  the  results  of  this  survey  3how,  these  proved  to  be 
among  the  beat  sellers  in  most  of  the  communities  sampled. 

The  number  of  different  magazines  was  counted  on  several 


stands  on  which  some  three  hundred  different  magazines  were 
displayed.    Such  a  number  would  make  a  rather  cumbersome 
questionnaire,  but,  as  it  appeared,  many  magazines  were  dis- 
played that  were  seldom,  if  ever,  sold,  or  when  3old  the  number 
of  sale3  would  be  very  small. 

The  questionnaire,  when  finally  assembled,  was  in 
three  sections  and  contained  oyer  two  hundred  names  of  maga- 
zines.    In  the  first  section  were  those  magazines  which  had  a 
large  national  circulation  and  for  which  circulation  figures 
were  available  in  Ayer's  Directory^-.    A  second  section  contain- 
ed nanes  of  some  of  the  newer  magazines,  and  also  of  some  maga- 
zines having  a  relatively  small  circulation.    A  third  section 
contained  five  groups  of  magazines  for  which  advertising  space 
is  sold  only  for  t  <e  whole.     These  were  the  Dell .  IZunsey, 
Newsstand  Fiction  Unit,  Street  &  Smith,  and  Tower  groups. 
Th?se  groups,  called  "Combinations",  included  the  majority  but 
not  necessarily  all  of  the  magazines  put  out  by  each  of  these 
publishing  companies.    The  list  was  not  necessarily  used  in  the 
same  order  at  all  times,  but  any  devi  ition  from  it  was  for  the 
purpose  of  securing  interested  response  at  the  beginning  of  an 
interview,  or  of  recapturing  intercut  later. 

The  survey  was  limited,  as  I  have  said,  to  the  so- 
called  "general"  magazines,  chiefly  those  dealing  xrith  fiction 
(realistic,    /ild  West,  detective,  etc.,  as  well  as  the  bettor 


1.  Directory  of  Newspapers  &  Periodicals,  H. T.Ayer  &  Son,  Inc. 

Phil.,  Pa. 
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types  of  writing),  sports,  women1 3  and  men's  interests,  hone 
interests,  movies,  radio,  aviation,  popular  mechanics  and 
matters  of  popular  scientific  interest,  politics,   ■  ac\  surnaries 
of  ne**rs  of  the  day. 

Tho  final  list  which  was  used  is  given  in  alphabeti- 
cal trder  on  p.  19-38,  and  also  in  the  appendix  on  p.  126-156, 
The  name3  noted  in  red  on  p.  19-38  were  omitted  fro  •  the  June 
list,  for  the  reason,   in  mr.st  casttf  that  the  results  in 
February  were  negligible  and  the  same  magazines  did  not  appear 
to  have  larger  sales  on  any  stand  in  June^". 

Although  some  seventy- three  magazines  were  dropped 
from  the  February  list  in  making  up  the  June  list,  the  error 
introduced  would  be  negligible,  as  was  shown  by  recalcul  ting 
the  February  figures,  and  comparing  with  the  original  results. 

1.  True  Romances  was  omitted  by  intent.     Apparently  one  is  ;ue 
was  not  out  on  sale  on  some  3tandsf  and  the  clerks  were  unable 
to  give  reliable  figures  about  the  magazine,  and  suggested  that 
it  had  been  discontinued.     There  i3  always  the  possibility  that 
a  particul  r  magazine  may  be  "censored",  and  hence  any  sales 
will  be  kept  "under  cover". 

Also  the  Sunday  ITjrror  and  Sunday  ITews  were  really 
outside  the  scope  of  this  particular  survey,  and  should  not  be 
included  unless  other  better  publications  of  the  same  type 
were  included.    Such  better  publications  would  be  sold  as  part 
of  3unday  newspapers,  and  hence  it  is  not  feasible  to  attempt 
to  secure  comparable  circulation  figures. 
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(The  figures  given  in  this  report,  for  February- in  Table  II  and 
following-are  based  on  the  latter  set  of  calculations). 

By  June  some  new  magazines  had  appeared  on  the  stands 
and  the  circulation  of  others,  such  as  Better  Homes  and  Gardens 
had  increased  sufficiently  so  that  it  was  necessary  to  add 
sixteen  names  to  the  revised  February  list.    The3c  are  noted  in 
Table  I,  p.  19-36,  by  being  underlined. 
The  Survey-  /hen  and  ^Thcre  ?!ade • 

In  February  1934,  magazine  stands  located  in  nine 
different  communities  in  the  suburbs  of  3oston  were  surveyed, 
and  a  record  of  over  thirteen  thousand  a  ale  3  was  obtained-1. 
The  localities  surveyed  were  selected  specifically  because  no 
two  Beemed  to  be  alike,  and  to  one  more  or  less  familiar  7ith 
all  of  them,  each  seemed  to  have  some  definite  characteristic 
thit  -rould  distinguish  it  from  the  rest.     In  all,   t\o  total 
field  surveyed  seemed  to  be  a  fairly  accurate  cross-section  of 
the  "hinter-land  of  Beacon  Hill"  so  that  not  only  could  the 
results  frov  the  various  sections  "be  compared,  but  also  the 
total  of  all  the  results  would  be  of  vnlue  as  a  standard  for 
comoarison  7ith  l^ter  surveys  which  might  be  mn.de. 

1.  ISast  Boston  wa3  the  only  section  of  Boston  itself  incuded 
in  the  February  survey,  and  the  results  obtained  there  were 
combined     ith  data  from  Chelsea  and  Everett.     The  three  were 
treated  as  one  section  in  the  con- utation  of  re3ult3,  3ince 
the  data  were  very  similar  from  all  of  these  communities,  and 
no  one  of  the  three  totals  was  as  large  as  one  thousand. 


I 


In  June  1934  a  record  of  twenty  thousand  sales  was 
obtained  in  various  parts  of  Boston  itself.     Of  the  ten  parts  of 
thi3  survey,  seven  weve  home  communities  in  the  city  and  the 
other  three  sampled  the  field  in  a  railroad  terminal,  the  subway, 
and  in  hotels. 

In  selecting  the  sections  for  this  second  survey  a 
definite  attrmpt  was  made  to  do  so  on  an  objective  basis.  With 
this  in  mind,  information  vas  sought  in  3uch  potential  sources 
as  libraries,  headquarters  of  social  agencies,  etc.     The  most 
definite  and  satisfactory  of  these  proved  to  be  the  dvcrtising 
offices  of  3omc  of  the  larger  publishing  companies.     Data  in  a 
handbook,  compiled  by  the  Curtis  Publishing  Company  for  their 
salesmen*,  were  used  as  a  final  check  in  the  selection  of  seven 
different  types  of  communities  in  Boston.     These  ranged  from 
one  of  the  poorest  sections,  namely  the  vicinity  of  Roxbury 
Crossing  and  larger  Hill,  to  what  is  considered  "Boston's  Best, 
in  other  words,  Beacon  Hill  and  The  Back  Bay,     Figures  given  in 
the  Curtis  Handbook  showed  that  t?ie  sale  of  the  Curtis 
Publications  correlated  closely  with  the  buying  power  of  the 
community.     Of  the  3even  districts  selected  in  this  way,  the 
lowest  in  the  scale  was,  a3  has  been  said  Roxbury  Crossing  and 
Parker  Hill,  the  next  South  Hoston,  and  third  iouth  |nd«  The 
four  above  these  were  all  placed  in  the  highest  group,  but  are 
actually  very  different  types  of  communities. 


1.  -nl-:3  Opportunities  (Handbook  for  Salesmen  1933-1934)  Curtis 
Publishing  Company,  Philadelphia. 


In  many  oases  figures  about,  sales  were  given  without 
any  hesitation.     In  others  a  certain  reluctance  was  overcome 
when  assurance  was  given  to  the  person  questioned  th  t  names  of 
stores  and  stands  would  not  "be  used  in  any  report.     Itence  while 
the  field  of  thi3  whole  survey  is  located  as  specifically  as 
possible,  the  actual  names  of  stores  visited  to  secure  informa- 
tion may  not  he  used. 

The  data  secured,   its  treatment,    md  some  analysis 
of  the  results  are  given  in  Part  II.     An  attempt  was  made  to 
secure  reliable  figures  for  the  tot  1  circulation  of  the 
various  magazines  in  the  United  States  as  a  whole,  and  to 
treat  these  figures  as  a  separate  unit  for  the  purpose  of  com- 
parison with  the  total  figures  in  both  surveys.     Of  necessity 
such  figures  unless  they  were  estimates  based  on  earlier 
figures,  would  not  represent  present  vnlues.     Also  while  the 
larger  publiahing  companies  give  out  circulation  figures, 
regularly,  no  figures  were  available  for  many  of  the  magazines. 
Ho^-rover  usin ;  what  figures  were  available  in  Ayer's  Directory 
and  in  the  Standard  Rate  and  Data  Service1  a  p  rtial  list  of 
percentages  for  the  national  circulation  figures  MM  calcula- 
ted (see  p.  55-63) . 

/hile  the  February  survey  vas  intended  to  be  r.orely 

fho   Tir^]  i>:  n'.-r-r   ste^    It   wnrl'lrr   out    n    mp+Vinrl    fr\y   o    Mtl'Woy .  the 

results  proved  to  be  so  illuminating  that  the  3 ame  method,  ^-ith, 

1.  A  Trade  publication-Standard  Hate  and  Data  Service- April  1934 

S  cr  ipp  s  •  Howard-*! .  Y .  C . 


as  I  have  said,  a  shortened  questionnaire,  MM  U3ed  in  June, 
Tho  rather  close  correlation  between  the  figures  based  on  the 
June  total  and  those  obtained  in  February  seems  to  show  that 
the  shortened  questionnaire  gave  as  valid  results  as  the 
original  liat  of  ]<» .;azinest   \nd  the  tine  and  effort  required 
to  use  it  were  noticeably  less. 

The  names  of  all  magazines  used  in  the  two  parts  of 
the  survey  and  included  in  the  calcul  tions  are  given  in  the 
appendix  together  with  some  pertinent  data  in  regard  to  price, 
number  of  issues  per  month,  and  publication  address. 


12 


Part  II 

The  1934  Survey 
Classification  rvnd  Analysis 
o?  Results 


General  Discussion  of  Data. 

The  following  tables  and  g  raphs  give  the  complete 
data  and  some  analyses  of  the  results  of  the  -hole  survey. 
Thile  the    February  survey  wa3  intended  originally  to  serve 
merely  as  ■  prelimin  ry  investigation,  the  method  used  seemed 
to  give  sufficiently  illuminating  results  30  that  it  was 
retained  in  practically  the  same  form  in  June.     The  chief 
change  was  to  shorten  the  questionnaire.     The  names  of  some 
magazines  were  added  also,  hut  that  was  to  be  expected  in  view 
of  the  fact  that  the  3tate  o f  the  magazine  world  i3  never 
static. 

Table  I  given  the    ctual  figures  for  magazine  sales 
obtained  in  seventeen  communities  within  the  limits  of  I  etropol- 
itan  Boston  during  the  course  of  the  two  parts  of  the  investiga- 
tion.    Average  values,  for  the  purposes  of  comparison,  have  been 
obtained  by  treating  the  total  figures  in  February,  the  total 
figures  in  June,  and  the  grand  total  figures  from  the  whole 
survey  as  if  eac  i  set  were  figures  from  a  single  community. 
Consequently  the  tables  and  graphs  throughout  this  report  are 
based  on  twenty  set3  of  figures. 


Table  II  gives  the  index  value  for  each  magazine 
in  each  of  the  communities.     It  is  derived  from  Table  I  by 
reducing  the  sales  figures  for  each  community  by  such  a  f  ctor 
that  their  sum  will  be  approximately  one  thousand.     That  i3, 
the  sales  are  expressed  as  the  number  per  thousand  ( tenths 
of  percents). 

Table  II  (a)  is  inserted  parenthetically  for  what  it 
may  show  of  interest.     It  is  MB  attempt  to  show  the  contrast 
or  similarity  of  the  average  figures  (i.e.  grand  total  values) 
with  index  values  based  on  the  total  United  States  circulation 
of  the  various  magazines.    The  impossibility  of  obtaining  valid, 
comparable  figures,  in  many  cases,  both  for  total  circulation 
and  for  newsstand  sales  makes  this  comparison  somewhat 
inconclusive.    However  since  the  purpose  of  thi3  survey  is  to 
interpret  the  preferences  in  the  magazine  field  of  relatively 
small  groups  of  purchasers,  the  grand  total  itself  is  of  more 
interest  for  purposes  of  comparison  than  figures  gathered  over 
a  larger  area. 

Table  III  con ta inn  the  same  items  a3  Table  II,  but 
the  magazines  have  been  g rouped  to  indicate  That  I  consider  the 
relative    'orth  of  the  diffe  ent  magazines. 

Table  III  (a)  gives  the  total  figures  for  the  four 
large  groups  in  ^hich  the  magazines  are  placed.    Graph  A.,  p.  93, 
is  based  on  these  figures.  . 

Table  III  (b)  gives  the  t'tal  values  under  this  same 
classification  of  all  3ales  of  five  or  more  per  thousand. 


Graph  B,  p.  93, is  based  on  these  figures,  and  presents  very 
much  the  sane  picture  as  Graph  A.     This  agrees  with  the 
conclusion,  stated  earlier,  that  values  below  five  per 
thousand  may  be  disregarded  without  changing  appreciably  the 
relative  values  of  the  magazines  retained. 

Table  IV  is  identical  in  arrangement  with  Tble  III, 
but  the  index  figures  for  each  magazine  have  been  replaced  by 
the  amount  of  money  expended  for  the  magazines  in  the  course 
of  a  month. 

Table  IV  (a)  summarizes  the  expenditures  for  the 
magazines  in  e  ch  of  the  same  four  large  groups.  Graph  C, 
p.  119,  is  based  on  these  figures. 

Grouping  and  Classification  of  the  J agazinos- ( see  Table  III) 

For  convenient  reference  I  have  arranged  the 
magazines  on  the  questionnaire  in  twenty- three  small  groups, 
really  sub-groups,  which  are  denoted  by  letters.  These 
twenty-three  sub-groups  fall  into  four  large  groups  which 
coincide  in  general  -rith  the  usual  classification  in  the 
magazine  and  advertising  field.     The  lowest  of  these  contains 
chiefly  the  ••pulp"  magazines,  but  I  have  also  included  several 
of  the  so-called  humorous  magazines,  among  others,  in  the 
lowest  group.    The  next  group  in  order  of  merit,  not  to  say 
the  first  group  to  have  merit,  consists  of  the  "?'ass"  magazines. 
.Thile  that  genial  authority  in  the  realm  of  literature  Professor 
Robert  E.  Rogers,  of  y^ssachusetts  Institute  of  Technology,  has 
expressed  his  opinion  to  the  effect  that  the  product  of  the 


literary  value  of  any  magazine  and  the  number  of  its  re  dors  ia 
a  constant,  ".nd  hence  the  literary  value  of  the  "llass"  magazines 
must  be  snail,  it  seems  to  me  that  there  is  much  of  valuo  in 
such  magazines.    The  other  two  groups,  namely  the  "Class  and 
Special  Interests"  group  and  the  "Intellectual  and  Current 
Interests1'  group,  should  be  placed  rather  higher  in  the  scale. 
The  Hoover  Report  on  Hecent  Social  Trends1  indicates  that  the 
two  upper  groups,  in  general,  do  not  appeal  to  readers  who  have 
not  continued  to  grow  mentally  beyond  the  high  school  level. 
The  reading  public  for  the  "TTass"  magazines  does  not  e  tend 
much  below  the  level  of  th~  high  school  group. 

The  arrangement  of  Magazines  in  sub-groups  A,  B,  and 
C  is,  I  think,  self-explanatory,  and  includes  good  current 
literature,  current  events,  and  current  discussion. 

The  sub-groups,   D  to  J  inclusive,  cover  a  wide 
variety  of  special  inter  sts  and  are  grouped  variously.  The 
Conde'  Hast  publications,  for  instance,  are  unique  and  deserve 
separate  classification.     The  "Home"  magazines,   in  3ub-group  E, 
obviously  can  be  grouned  together.     The  Hew  Yorker,  again,  is 
unique,  but  has  one  flattering  imitator,  Inquire,   vhich  may 
in  time  approach  it  in  value.     Jports  and  matters  of  popular 
scie  tific  interest  come  certainly  under  the  category  of 
"wider  interests'".    The  radio  is  an  "inter  st"   in  itself,  no 

1.  Hecent  Jocial  Trends  in  the  United  states, -Report  of  the 
President's  Research  Commission  on  Social  Trends -Foreword  by 
Herbert  Hoover,     p. 385.     T'cGraw  Hill  Book  Company-."!. Y. -1933. 


matter  from  what  angle  it  is  approached.     Finally  the  movies 
themselves  must  be  considered  as  a  definite  class  interest, 
and  consequently  I  have  included  the  sub-group  Iy  which 
includes  the  best  of  the  movie  magazines.     In  the  same  way 
the  Real  "Detective,  a  3ub-group  by  itself,   is  the  best  of 
the  "true"  type  of  detective  literature. 

In  the    roup  of  " .  -  33"  magazines  the  three  separate 
sub-groups  are  indicated  by  the  character  of  the  ma  azine3 
themselves. 

Up  to  thifl  t)oint  wherever  it  is  possible  to 
distinguish  relative  worth  within  a  sub-group,  superior  worth 
is  indicated  by  precedence  within  the  3ub-group.  Otherwise 
the  alphabetical  order  is  followed. 

Sub-grouD  W  contains  a  miscellaneous  group  of 
magazines  which  can  best  be  classified  as  of  little  or  doubt- 
ful value,  if  not  positively  harmful.    Hence  I  have  included 
it  in  the  large  group  which  includes  the  "pulp"  magazines, 
and  which  I  consider  literary  trash.     The  other  nine  sub- 
groups each  contain  the  magazines  put  out  by  a  single  publisher. 
Relative  worth  of  a  sub-group  as  a  whole  is  indicated  by 

priority  within  the  large  group,  but  I  have  followed  the 
alphabetical  order  within  the  sub-groups,  since  a  distinction 
there  seened  to  have  little  meaning. 


Table  I 


Original  Figures  Obtained  During  the  Survey 
In  February  and  June  T934. 

Seventeen  communities  in  the  vicinity  of  Boston 
were  surveyed,  seven  in  February  and  ten  in  June.     The  total 
sales  for  each  community,  and  also  the  number  of  stands  where 
figures  were  obtained,  are  given  below.    The  detailed  figures 
for  the  individual  magazines  are  ^iven  on  the  pages  immediately 
following. 

The  names  of  magazines  and  the  circulation  figures  in 
red  type  are  included  in  this  table  as  a  matter  of  inter  st  to 
show  the  general  distribution  of  magazines  that  have  a  very 
3mall  sale  at  magazine  stands.     None  of  the  figures  in  red  are 
used  for  any  of  the  calculations  in  this  report,  as  was 
uentioned  earlier,  since  they  represent  very  small  sales  and 
their  omission  does  not  affect  materially  the  figures  of  the 
magazines  left  on  the  list. 


February 

Number  of  Stores 
Visited 

Total  Sales 

Brookline 

2 

3526 

7r,tertown 

7 

1304 

Belmont 

3 

1811 

Cambridge 

4 

2272 

Somerville 

4 

950 

Maiden 

2 

1538 

Chelsea,  Everett, 
and  Sast  Boston 

3 

2053 

Table  I 
( Continued ) 


February  Humber  of  Stores  Total  Sales 
 (Cont. )  (Cont.  )  (Cont. ) 

February  Total  25  13,454 


June 


Railroad  Station  1  6,288 

Subway  2  2,096 

Hotels  5  3,694 

Roxbury  Crossing  and  7  958 
Parker  Hill 

South  End  4  1,059 

South  Bonton  4  1,603 

Fenway  2  1,401 

Jamaica  Plain  4  1,218 

Beacon  Hill  3  1,138 

Back  Bay  1  836 

June  Total  33  20,291 


Grand  Total 


58 


33,745 


19 


Table  I 


Original  Data 
Record  of  Sales  of  Magazines  at  Stands 


j-  • 

Ana    If  4  rrVl 

q 

p. 

p 

A 
*x 

X  CJ 

45 

2. 

A f»t.i  on    -itf>T*i  fts 

1 

JL 

5 

I 

o 

2 

16 

JL  '  J 

29 

Advpn fcure 

13 

11 

JL  -L. 

11 

JL  JL 

11 

JL  JL 

5 

17 

JL  r 

18 

JL  ■  ~* 

86 

( Aer'o  Diccpst) 

\  *  *  w  X  W       k-'  X  PS  WWW/ 

3 

4 

1 

4. 

Alibi 

1 

1 

2 

1 

6 

11 

5, 

All  Storv 

6, 

All  7/e  stern 

1 

9 

1 

11 

14 

36 

9 

xJ 

4 

7 

5 

11 

JL  JL 

30 

(American  G-olfer) 

6 

4 

1 

3 

2 

8. 

Ariorican  Home 

25 

2 

10 

16 

10 

20 

4 

87 

9. 

Anerican  Masazine 

93 

33 

52 

85 

17 

12 

52 

344 

(American  Mercury) 

2 

1 

4 

3 

1 

(American  Review) 

2 

10. 

ATdfiit  f.nvp 

21 

2 

1 

2 

28 

11. 

Argosy 

21 

14 

12 

12 

8 

15 

19 

101 

(Asia) 

6 

2 

1 

2 

12. 

Atlantic  ?'onthly 

74 

1 

5 

33 

1 

3 

1 

118 

13. 

Ballyhoo 

14. 

Best  Detective 

1 

8 

4 

3 

7 

7 

13 

43 

15. 

Better  Homes 

&  G-irdens 

(Bic  Book  Western) 

1 

3 

2 

(Black  Bat) 

1 

1 

9 

Table  I 

Original  Data 
Record  of  Sales  of  Magazines  at  Stands 


1) 

5 

2 

1 

11 

4 

7 

6 

2 

38 

83 

2) 

5 

3 

4 

3 

5 

3 

2 

- 

25 

54 

3) 

30 

8 

21 

3 

13 

14 

6 

11 

7 

2 

120 

206 

4) 

3 

2 

1 

5 

11 

22 

5) 

5 

6 

2 

7 

2 

10 

4 

7 

- 

- 

43 

43 

6) 

5 

1 

10 

8 

10 

7 

6 

- 

47 

83 

5 

1 

4 

2 

4 

2 

3 

3 

24 

54 

8) 

200 

130 

157 

5 

15 

5 

13 

7 

6 

538 

625 

9) 

225 

55 

136 

5 

10 

8 

23 

16 

21 

25 

524 

868 

10) 

2 

4 

3 

3 

2 

14 

42 

11) 

25 

14 

11 

20 

16 

17 

10 

12 

2 

127 

228 

12) 

25 

5 

25 

2 

2 

1 

6 

14 

80 

190 

13) 

150 

10 

59 

17 

10 

9 

20 

10 

7 

10 

302 

302 

14) 

10 

6 

5 

11 

8 

7 

5 

4 

3 

0 

59 

102 

15) 

60 

25 

2 

4 

13 

5 

2 

2 

4 

117 

117 

21 


Tafrle  I 
(Continued ) 


(Black  Book)                -  -      -      1      -      1  6 

16.  Black  Fnsk                 12  10      7      1       -       -  18  48 

17.  Blue  Book                     8  6     16      6       5     21  6  68 

(Elue  World)  6 

(Book  Review  Digest)  1  -----  4 

18.  Breezy  Stories  -33-247  19 

&  Young's 

(Bronzeman)  ------- 

(Child)  -      -      -      5      -  - 
(Child  Welfare) 

(Christian  Herald)  ------- 

(Clues)  10      4      3      1      -      4  6 

19.  College  Hunor  21      7    10     38      4      7    14  101 

20.  Colliers  100     52    95    54    29    45     70  445 
(Comfort)  ------- 

(Common)  ------- 

21.  Complete  Detective  26      7      2      3      -      4    18  60 

&  Novel 

22.  Complete  Stories  1  6  2  1  -  5  19  34 

(Conflict)  -  1  3  1  -  1  10 

23.  Cosmopolitan  70  33  72  94  15  40  26  350 

24.  Country  Gentlemen  25  11  14  12  2  10  2  76 

(Craftsman-Model)  -  -  -  1  1  5  12 

(Current  Digest-New)  -  4  5  10  2  -  8 


Table  I 
(Continued ) 


16)  20      -    10      6      7    12      5      4      2  66  114 

17)  20      7    14      -      6    13      3      9      3      2  77  145 


18)  3 


2  8 


15 


34 


19) 


1  1 


20)     300    90  235    20    21     32     70    39    46  28 


10 
801 


111 
1326 


21)  8-1668331 

22)  20      2    11    13      8    11      6      4  2 


36 
77 


96 
111 


23)     225    65  197      8    11    13    34    25     52  40 


24)      15  9 


2      6      15  11 


670 
40 


1020 
116 


23 


Table  I 


(Continued ) 


25.  Current  History 

4 

40 

1 

3 

2 

50 

26.  Danger  Trails 

1 

2 

1 

4 

27.  Delineator 

58 

21 

52 

50 

11 

21 

18 

231 

28.  Detective  Fiction 

26 

3 

5 

13 

20 

18 

85 

29.  Detective  Story 

Itagazine 

30.  Dime  Detective 

29 
10 

5 
10 

2 

1 

2 

2 
3 

15 

10 

16 
16 

68 

53 

(Dime  Mystery) 

31.  inquire 

10 

1 

8 

12 

16 

47 

/  Try  j_      t  V 

(Etude) 

7 

2 

1 

1 

6 

2 

(Everyday  Science 
&  Mechanics) 
32.  Fiction  Stories 

1 

2 

2 

mm 

2 
1 

4 

6 
4 

6 

33.  Field  &  Stream 

15 

9 

9 

1 

2 

12 

7 

66 

34.  Film  Fun 

14 

12 

24 

30 

10 

22 

29 

141 

35.  Five  Novels 

1 

2 

3 

1 

* 

5 

7 

19 

36.  Forum  &  Century 
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6288  1603 

SOM  1401 

3694  1218 

958  1138 
 1059  836 

Total  of  sales  recorded  in  June  20,291 

Total  of  sales  recorded  in  February  and  June  33,745 
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or 

"Index"  Table 

The  figures  given  in  this  table  are  obtained  from 
the  original  data  (see  Table  I).    A3  has  been  stated  previously, 
the  individual  sales  for  any  community  have  been  reduced  to  a 
percentage  basis,  expressed  as  sales  per  thousand.     This  may 
be  done  by  multiplying  each  item  in  a  column  by  the  frctor 
which  will  change  the  total  figure  for  that  community  to  one 
thousand.     After  all  the  items  have  been  so  converted,  their 
sum  should  equal  approximately  one  thousand.     In  this  table 
none  of  the  totals  vary  more  than  plus  or  minus  twenty  points. 
Closer  approximation  at  this  point  has  little  meaning.  Hot 
only  would  it  greatly  exceed  the  accuracy  of  the  original 
figures,  but  also  it  would  increase  many  fold  the  work 
involved  In  the  computations,  without  adding  to  the  value  of 
the  results.     As  the  calculations  were  carried  out,  fr  ictions 
(i.e.  decimals)  were  avoided  by  using  the  nearest  unit  per 
thousand,  and  all  fractions  of  one  part  per  thousand  were 
counted  as  one,     (This  last  had  very  little  effect  on  the 
results  but  served  to  keep  on  the  scale  each  magazine  th  t 
had  any  sale  at  all,  in  contrast  to  a  few  that  had  no 
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sale).    As  an  illustration: 

5.4  is  taken  =  5  .1  is  taken  =  1 

5.5  "      -  6  etc. 
.5    1      M  =1 

In  addition  to  converting  the  figures  for  the 
various  co. ^unities  to  a  common  "basis  for  comparison,  the 
totals  for  February,  and  for  June,  and  also  the  g rand  total 
were  so  converted  to  give  averages  for  each  rain  division  o 
the  survey,  and  for  the  whole  survey. 
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Short  Vave  Craft 

107. 

Short  Tare  Radio 

108. 

Silver  Screen 

22 

17 

14 

10 

22 

11 

10 

15 

109. 

Sky  Sirds 

3 

6 

4 

6 

4 

9 

4 

110. 

Sky  lighter s 

— 

3 

1 

4 

4 

10 

3 

Table  II 
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<f  o 


to 


0* 


9^ 


89 ) 

4 

2 

4 

1 

2 

2 

2 

90) 

2 

1 

6 

5 

3 

2 

5 

2 

2 

91 ) 

1 

4 

5 

3 

1 

1 

1 

92) 

52 

55 

26 

4 

2 

8 

11 

23 

44 

88 

36 

32 

93) 

2 

1 

1 

1 

94) 

12 

6 

5 

6 

8 

11 

9 

4 

2 

7 

8 

95) 

16 

6 

49 

2 

2 

5 

18 

10 

23 

24 

19 

18 

96) 

64 

52 

97 

42 

21 

29 

64 

44 

73 

48 

61 

58 

97) 

4 

12 

19 

10 

9 

6 

11 

11 

7 

12 

10 

12 

98) 

12 

9 

25 

10 

8 

7 

14 

12 

8 

14 

13 

13 

99) 

6 

10 

4 

5 

9 

6 

11 

7 

4 

14 

7 

10 

100) 

3 

I 

2 

7 

9 

8 

7 

7 

3 

12 

5 

7 

101) 

2 

2 

1 

1 

4 

14 

2 

3 

102) 

1 

2 

3 

1 

1 

1 

1 

103) 

2 

12 

A 

7 

A 

O 

a 

o 

O 

A 

*± 

■ 

9 

n. 
<o 

104) 

3 

3 

5 

41 

19 

24 

13 

9 

6 

9 

8 

105) 

4 

3 

8 

7 

6 

8 

6 

9 

3 

4 

6 

5 

106) 

4 

3 

4 

1 

1 

1 

2 

1 

107) 

2 

3 

4 

1 

1 

1 

1 

1 

108) 

12 

29 

12 

14 

21 

11 

5 

13 

15 

17 

14 

15 

109) 

1 

1 

16 

8 

11 

4 

5 

2 

3 

4 

110) 

1 

1 

10 

8 

11 

4 

6 

2 

3 

3 

School  of  Educatioa 
Library 


Table  II 


(Continued) 


<£0 


^  T  *| 

111* 

BBO kelioune  Monthly 

2 

— 

1 

4 

7 

■ 

112. 

bpiaer  - 

4 

— 

•* 

1 

11 

D 

•z 
O 

113. 

Sportsman  (National)  - 

1 

4 

1 

I 

5 

4 

2 

1 14- 

X  J-  ™  • 

J  f-*  w  J-    UOl  U.M  I 

■* 

o 

i 

j. 

O 

c 

• 

JL-LO. 

oport   jtory    a  ~azine  1 

0 

1 

2 

3 

11 

3 

"lift 

i  i  pi 
11  f  • 

Adventures 
BWfcetho?\rt    Stories  3 

6 

8 

3 

1 

5 

4 
1 

10 
4 

12 
9 

4 

4 

TVli*1  "I  1  1  r»r?    1  Hirfnt  nr  a  □ 

J.UJL  llllli^      VU  V  till  UU.J7G  ij 

o 

o 

O 

T>iri  111  virr    T  niro 

1 

JL 

1U 

o 

120. 
1 21. 

Thrilling  Ranch 

Stories 
Thrilling  eotern 

D 

Q 
O 

oo 

•X 

O 

Q 

o 

o 

y 

1  U 

123. 

Tiny  Tower  3 

1 

1 

1 

124. 

Today 

2 

3 

5 

5 

2 

125. 

Top-  otch  3 

7 

3 

3 

3 

7 

4 

126. 

True  Confessions  4 

13 

12 

5 

20 

18 

13 

10 

127. 
128. 

True  Detective  4 

ystories 
True  jbeperiences  6 

25 
15 

15 

8 

6 
5 

14 

6 

18 
10 

24 

9 

13 

8 

129. 

True  Jtory  13 

38 

41 

20 

44 

38 

37 

29 

130. 
131. 

Underworld 

(Goriplete  )  ( 'ovelotte) 
Vanity  i.'air  3 

5 

3 

1 
16 

1 

1 

3 

6 
1 

2 
5 

132. 

Vogue  9 

5 

4 

14 

2 

6 

1 

7 

Table  II 
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1  1  t  \ 

lllj 

ft 

6 

4 

3 

4 

4 

2 

4 

3 

112) 

2 

3 

2 

23 

17 

14 

4 

3 

5 

— 

5 

4 

llu ; 

A 

<i 

X 

o 

o 

A 
4 

y 

o 

m 

114) 

g 

1 

3 

6 

1 

1 

115) 

4 
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1 

10 

4 

6 

3 

11 

1 

4 

3 

lxo ) 
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2 

14 

12 
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9 

4 

1 

r> 

5 

117) 

1 
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8 
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4 

5 

2 

3 

11"; 

2 

1 

5 

5 

9 

4 

5 

4 

** 

3 

3 

119 ) 

1 

5 

8 

a 

Q 
t-j 

*5 
%j 

O 

p 

1  P0 ) 

X      "  / 

p 

*> 

'> 

«*i 

A 
t 

O 
(j 

X 

x 

l  Ol  \ 

X  <-x  / 

\f 

O 

o 

4 

4 

2 

2 

1  22 ) 

Q 

R 

1 

A 

** 

14 

Q 

y 

Q  A 

.  .o 

X  / 

14 

X4 

123) 

2 

1 
A 

1 
X 

O 

X 

X 

X 

X 

124) 

8 

6 

| 

4 

1 

P 

R 

A 

** 

125) 

2 

1 

9 

4 

4 

2 

3 

1 

2 

3 

126) 

2 

11 

1 

24 

33 

26 

5 

10 

6 

2 

a 

9 

127) 

20 

5 

16 

17 

25 

21 

12 

25 

13 

4 

16 

15 

12B) 

2 

1 

18 

25 

18 

10 

6 

2 

4 

6 

7 

129) 

12 

24 

17 

42 

61 

50 

21 

48 

10 

5 

24 

26 

130) 

1 

1 

3 

10 

5 

4 

3 

2 

2 

2 

131) 

2 

2 

15 

3 

2 

13 

13 

5 

5 

132) 

o 

3 

9 

3 

A 

3 

in 

36 

6 

6 

53 


Table  II 


(Continued ) 


<^0 


133. 

.'/ar  Birds 

2 

12 

134. 

/eird  Tales 

3 

2 

2 

2 

7 

1  TSR 
1  OD. 

6 

5 

4 

3 

™* 

2 

5 

loo. 

Western  Romances 

3 

6 

1 

3 

9 

137. 

/e3tern  Story 

7 

4 

5 

5 

5 

13 

10 

138. 

Thiz  3ang 

2 

3 

4 

4 

8 

139. 

Vild  ./est  Stories 
Complete  Novel 

1 

5 

140. 

/ild    e3t  7eekly 

3 

6 

1 

4 

3 

141. 

Vings 

1 

5 

1 

1 

2 

2 

6 

142. 

Woman's  Home 

25 

23 

40 

42 

52 

14 

14 

143. 

Companion 

7r  iter's  Review 

2 

1 

2 

1 

Totals  1008 

998 

1004 


1003 


1005 


99.) 


29 
1 


995 


1002 


Table  II 


(Continued) 


133) 

1 

m 

6 

6 

11 

3 

7 

mi  m 

2 

2 

134) 

1 
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4 

8 

3 

2 

3 

2 

2 

135) 
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7 

3 

6 

6 

1 

5 

1 

4 

4 

136) 

1 

1 

4 

2 

1 

6 

mm  mm 

1 

2 

137) 

4 

3 

2 

19 

15 

9 

8 

4 

A 

5 

6 

138) 

8 

6 

1 

3 

6 

3 

2 

4 

3 

139) 

1 

1 

9 

6 

5 

4 

2 

3 

2 

2 

140) 

1 

1 

1 

9 

13 

5 

3 

3 

1 

2 

2 

141) 

2 

2 

6 

9 

3 

3 

2 

2 

142) 

40 

4* 

11 

3 

10 

13 

18 

22 

50  36 

28 

28 

143) 
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3 

1 

1 

1 

1 

1 

1 

otala    1019  1012 

1003  1000 

1014  994  1007 

983  1014 

1012  996  1006 


Table  II-(a) 


Index  Vp„lue 
of 

Total  United  States  Circulation 
of 

jfTagazine3  on  .uestionnaire 

While  circulation  figures  are  not  available  for 
some  of  the  magazines  included  in  the  questionnaire,  the 
majority  of  magazines  (particularly  those  with  large  circu- 
lations and  also  the  better  types  of  magazines)  furnish 
reliable  data  in  regard  to  their  circulation.     Such  data  may 
be  found  in  Ayer's  Directory,  and  also  in  the  Standard  Kate 
and  Data  Service.     The  total  of  these  figures  is,  of  course, 
somewhat  lower  than  the  true  total  for  the  circulation  for 
all  the  magazines  on  the  list.     In  calculating  the  index 
value  for  each  magazine  it  has  been  necessary  to  estimate  the 
true  total  and  the  value  forty-eight  million  was  used  (which 
is  approximately  one  million  in  excess  of  the  exact  figures 
given  in  Ayer's  Directory  and  in  the  Standard  Rate  and  Data 
Service) • 

As  a  matter  of  interest,  in  this  table,  where  the 
index  value  is  less  than  one  per  thousand  it  has  been 
recorded  to  one  decimal  place.    7/hen  the  value  is  more  than 
one  the  decimals  have  not  been  retained.     The  reason  for 
usin,^  the  plus  or  the  minus  sign  in  a  few  cases,  as  for 
instance  in  the  case  of  Good  Housekeeping,  where  the  separate 
items  are  31*  and  9*  but  the  total  index  value  is  41,  is 
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obvious. 

With  reservations  thi3  list  may  be  compared  with  the 
aver    g  index  figures  obtained  in  this  survey.     In  many  cases 
there  is  less  difference  between  the  two  sets  of  figures  (compar- 
ing Table  II  and  Table  II-(a))  than  might  be  expected.     Some  of 
these  differences  may  be  explained  by  the  fact  that  distance  from 
distribution  centers  affects  the  circulation  of  some  magazines. 
In  3ome  cases  there  is  a  seasonal  demand  for  certain  types  of 
magazines.    A  summary  of  this  slightly  incomplete  list  of  index 
values  for  notional  circulation,  however,  3hows  that  the  "Intel- 
lectual and  Current  Interests"  group  respre3ents  approximately 
four  percent  of  the  estimated  total  of  forty-eight  nillion  sales, 
"Class"  about  seventeen  percent,  "Mass"  about  fifty-six  percent, 
and  "Trash"  about  twenty- two  percent.     (The  same  grouping  for 
this  summary  is  used  as  is  followed  in  Table  III  and  Table  IV. 
It  may  be  noted  that  the  total  in  this  case  is  not  exactly  one 
hundred  percent,  due  not  only  to  the  fact  that  fractions  of  one 
per  thousand  were  disregarded  in  the  case  of  most  of  the  items, 
but  also  to  the  fact  th  t  national  circulation  figures  are  not 
available  for  all  magazines.)     That  is,  over  half  of  the  nation- 
al circulation  of  magazines  is  accounted  for  by  the  "Ma33w 
magazines,  and  the  remainder  is  about  equally  divided  between 
"Tra3hM  on  the  one  hand,  and  the  two  better  classes  of  magazine 
literature  on  the  other.    Figures  given  in  Table  III- (a),  p. 90, 
show  that  the  average  for  Boston  is  approximately  one-third 
''Trash",  one-third  "Mass",  and  one-third  the  better  magazine 
literature. 
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Table  II- (a) 

Index  Value  Based 
on 

Total  United  States  Circulation 


Subscription      Single      Subsc.  Single  Total 
Sales  uopy        Index      Copy  Index 

Sales  Index 


5860 


Ace  High 
Action  Stories 
Adventure 
Alibi 
All  Story 
All  Western 
Amazing  Stories 
American  Rome 
American  Magazine  1474474 
Ardent  Love 
Argosy 

Atlantic  Monthly 
Ballyhoo 
Beat  Detective 


92575 


13.3799 


136661 
343294 


78447  15833 
(Total  £28100) 


Better  Homes  & 

Gardens 
Black  Mask 

Blue  Book 

Breezy  Stories  & 

Young*  s 
College  Humor 

Collier^s 

Complete  Detective 
&  Hovel 


1327780 


54555 


0.1 


4 

31- 


28 


3 

r 


.3 


(4 784 3- included  in  ITev/s stand 

Fiction  Unit) 
2786  114156  0.1  2 

320  38130  -  .8 

(Total  118601) 

1088750        1160657  23  24 


7 

38 


2 
5 

29 
1 
2 

a 

3 
47 


.8 


Table  II-(a) 
( Continued J 


Subscription 
Sales 

Single 
Copy- 
Sales 

Subsc. 
Index 

Single 
Copy- 
Index 

Total 
Index 

Complete  Stories 

Cosmopolitan  1138323 

Country  Gentleman  (Total 

Current  History-  28303 

Danger  Trails 

Deline  tor  1576059 

Detective  Fiction 

Detective  Story- 
Magazine 
Dime  Detective 

Bsquire 

Fiction  Stories 

Field  &  Stream 

Film  Fun 

Five  Hovels 

Forum  &  Century 

Frontier  Stories 

G-8  &  His  Battle  Aces 

Golden  Book  42884 

Good  Housekeeping  1510290 

Greater  Gangster 

Stories 
Harper's  85007 

Hollywood  12021 

Home  IZagazine 

House  Beautiful  97009 


538545 
1649315) 

18656 

550470 


75367 
2518 

23469 


68804 
169394 

7498 


22737 
449766 

23394 
178569 

18333 


24  11 


.6  .4 


33  11 


2 

0.1 
.5 


1 
4 


.2 


35 
34 
1 

44 


3 
4 


.6 


0.9  0.5  1 

314  9*  41 

2-          .5  2 

0.3  4  4 


2 


0.4 


2 


Table  II- (a) 
( Continued ) 


Subscription  Single 
Sales  <^ovy 

Ss  Igs 


House  &  Garden  83724  19105 

Hunting  &  Pishing    301039  119009 

(Total  600232) 
61394  56550 


Illus  trated 
Mechanics 
Judge 


Ladies  Home 

Journal 
Lariat  Stories 


1457808 


Liberty  107301 
Life  34782 
Literary  Digest  955092 
Love  Adventures 
Love  &  Romance  568 
Lovers1  Confessions 
Love  Story  Magazine 
Master  Detective  1128 


1069474 

2061719 
56115 
92911 

176270 


McCall's 
Microphone 


1445020 


199467 
896293 


(Total  7500) 


Modern   'echanix  &    (Total  132168) 
Inventions 


Modern  Romances  284 
Modern  Screen  599 
Motion  Picture  86604 
Movie  Classic 
Movie  1'irror 
Mystery 

Hation  26665 


393614 
480507 
453877 


(Total  265713) 
(Total  150000) 


Subsc.  Single  Total 
Index      Copy  Index 
Index 


2 

6f 

1 

30* 


20 


30 


0,4 

2+ 

1 

22* 


2  43 
.7  1 


4 
19 


8 
10 
9 


2 
9 

13 
2 

53 

45 

2 
22 


11895 


0.6 


.2 


4 

49 

0.2 

3 

8 
10 
11 

6 

3 

0.8 


( 


Table  II-(a) 

(Continued ) 


60 


Subscription 
Sales 

Single 
Copy 

Sales 

Subsc. 

Index 

Single 
Copy 
Index 

Total 
Index 

Heedlecraf t 

680658 

25000 

14 

0.5 

15 

Hew  Movie 

Hew  Outlook 

New  Republic 

(Total  25000) 

0.5 

Hew  Yorker 

61654 

61042 

u 

1* 

3 

Hick  Carter 

Phantom  Detective 

Photoplay 

216798 

177757 

5" 

4" 

8 

Physical  Culture 

128168 

127871 

3- 

3" 

5 

Pictorial  Review 

1505516 

504233 

31 

11 

42 

Picture  Play 

1874 

255569 

6 

6 

Popular  Mechanics 

229120 

215802 

5 

4 

9 

Popular  Science 

Monthly 
Radio  Craft 

226820 

194442 

■ 

m 

Q 

Radio  Guide 

3658 

117186 

.1 

2+ 

3 

Radioland 

58 

96435 

2 

2 

Radio  Mirror 

Radio  Hews  &  the 

Short  Wave 
Radio  7o rid 

Railroad  Stories 

Ranch  Romances 
Rang eland  Love  Stories 
Reader's  Digest 
Real  America 


I 


.t  ; 


t 


Table  II-(a' 
( Continued 


Subscription 
Sales 

Single 
8»P7 

Subsc.  : 
Index 

Single 
Coiy 
Ind  ex 

Total 
Index 

Heal  Detective 

806 

92254 

_ 

2 

2 

Red  3ook 

492323 

254165 

10* 

5+ 

16 

Saturday  3vening 

800128 

1975441 

17 

41 

58 

Post 

Screen  Book 

20981 

210820 

0.4 

44 

5 

Screenland 

55361 

223688 

1 

5 

6 

Screen  Play 

14123 

179320 

0.3 

4 

4 

Screen  Romances 

1056 

168289 

4 

4 

Scribner' s 

32161 

10329 

0.7 

0.2 

.9 

Serenade 

Shad o pi ay 

126 

154029 

— 

3 

3 

Shadow 

Short  Stories 

(Total  81576) 

2 

Short  fare  Craft 

(Total  67000) 

1 

Short  tfave  Kadio 

Silver  Screen 

62756 

417827 

1 

9 

10 

Sky  Birds 

Sky  Fighters 

Smokehouse  Monthly 

Spider 

Sportsman  (Nat. ) 

(Total  102169) 

2 

Sportsman 

12468 

2553 

0.3 

0.1 

0.3 

Sport  Story 


Startling  Detective (Total  146519) 

Adventures 
Sweethe.  rt  Stories 


( 


Table  II- (a) 
(Continued ) 


Subscription 
Sales 

Single 
Copy- 
Sales 

Subsc. 
Index 

Single 
Copy- 
Index 

Total 
Index 

Thrilling  Adventures  (Total  171258) 
Thrilling  Love  (Total  200400) 


Thrilling  Ranch 

Stories 
Thrilling  Western 


Western  Romances 
Western  Story- 
Whiz  Bang 

Wild  West  Stories 

&  Complete  Novel 
Wild  West  Weekly 

Win^o 


4 

4 


Time 

358887 

83539 

7 

2 

9 

Tiny  Tower 

Today 

Top-Hotch 

6658 

550398 

0  1 

1  9 

JL  f-i 

True  J>etective 

9788 

318665 

0.2 

7 

7 

Mysteries 

True  Experiences 

274 

315857 

7 

7 

True  Story 

202513 

1553821 

4* 

32* 

37 

Underworld 

Vanity  Pair 

55633 

27959 

1 

.6 

•  2 

Vogue 

99472 

39771 

2 

•  8 

3 

War  Birds 

Weird  Tales 

(Total  90000) 

2 

West 

(Total  49658) 

1 

T cable  II- (a) 
(Continued) 


Subscription     Single      Subsc.  Blngl«  Total 
Sales  Copy        Index      Copy  Index 

Sc-.les  Index 


Woman1 3  Home  1784140         813466  37        17  54 

Companion 
Writer's  Review 


,,Co?r-M!r,  tions" 

Dell  (Total  352000)  7 

(Ace  HlgX,  All  Western 
Danger  Trails,  Five  ITovels, 
Sweetheart  Stories, 
War  3irds,  Western  Romances) 

liunsey  (Total  441279)  9 

[All  Story,  Argosy, 
Detective  Action, 
Pailroad  Stories) 

Hews st  nd  Miction  Unit  (Total  625000)  .  13 

"(Action  Stories,  Alibi,  Amazing  Stories, 
Ardent  I  eve,  Black  Mas, 
Complete  Detective  Novel, 
Fiction  Storie3,  Frontier  Stories, 
Li  ri^t  Stories,  Love  Advent-ires, 
Ranch  Romarces,  Rangeland  Love  Stories, 
Wild  Vest  Stories  &  Complete  Hovel, 
Wings) 

Street  &  Smith  (Total  958384)  20 

"TBeot  Detective,  Complete  Stories, 
Detective  Story  Magazine, 
Love  Story  ?!agazine,  Nick  Carter, 
Picture  Hay,  Shadow,  Sport  Story, 
Top-Notch,  Western  Story, 
7ild  'rent  "eekly) 


Tower  (Total  1239521) 

(Home  Magazine,  Mystery, 
?Tew  Movie,  Serenade) 
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Table  III 


Grouping  According  to  Value  as  Literature 
(for  treatment  and  content) 


or 

Merit  Grouping 


The  arrangement  of  the  magazines  included  in  the 
questionnaire  in  the  following  groups  represents  my  opinion 
of  their  relative  worth.     Since  I  have  given  the  items  in 
easily  available  form  in  the  previous  table,  anyone  who  prefers 
a  different  classification  may  make  it  very  easily.     In  some 
cases  where  I  have  felt  th  t  there  is  room  for  doubt  about  the 
proper  classification  of  a  magazine,  thi3  lias  been  indicated  by 
placing  the  name  of  the  magazine  in  both  groups  (in  parentheses) 
but  the  figures  are  given  in  only  one  of  the  groups. 

Below  are  the  four  main  groups  in  which  the  magazines 
are  classified* 

1.  "Intellectual"  and  ''Current  Interests'*. 

2.  "Class",  "Sports",    'Hobbies",  etc. 

3.  The   'Mass''   (advertising)  Magazines. 

4.  '/orthless  material,  or  worse,  which  might 
be  termed  " Trash" . 

The  name3  used  in  the  first  three  groups  are  conventional  terms 
in  use  in  the  magazine-advertising  field.     In  the  same  parlance 
"pulp"  is  the  term  applied  to  the  majority  of  magazines  in  the 
fourth  group. 

A3  has  been  said,  these  four  large  groups  contain 


twenty- three  sub-groups.  Only  in  the  fourth  group  "Trash'  has 
a  distinction  "been  made  "between  the  sub-groups  on  the  basis  of 
relative  worth.  Some  may  differ  with  me  in  placing  the 
Macfad'en  group  of  publications  first  in  MTrash" ,  but  the  fact 
that  Liberty  is,  in  the  opinion  of  many  readers,  in  the  class  of 
better  magazines  is  an  indication  of  the  possibility  of 
superior  worth  in  the  croup  as  a  whole. 

There  it  has  been  possible  to  indicate  the  better  or 
best  magazines  in  a  sub-group,  this  ha 3  been  done  and  is  shown 
by  priority  within  the  sub-group.     Otherwise  the  magazines 
have  been  arranged  in  alphabetical  order. 
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Table  III 

Grouping  According  to  Value  as  Literature 


(for  treatment  and  content) 
Intellectual  and  Current  Interests 


"A" 


Atlantic  Monthly 

21 

1 

3 

14 

1 

2 

1 

9 

Forum  &  Century- 

1 

2 

1 

14 

1 

2 

- 

3 

Harper  1  s 

6 

4 

2 

16 

1 

2 

2 

5 

Oil  L  UIll.J.  O 

«J 

X 

ID 

1 

J| 

■ 

o 

Golden  Book 

6 

17 

3 

3 

5 

Reader's  Digest 

24 

23 

39 

41 

16 

27 

10 

27 

63 

31 

47 

118 

21 

38 

17 

54 

Time 

10 

5 

8 

33 

3 

8 

9 

13 

Literary  Digest 

10 

3 

4 

7 

2 

6 

5 

6 

20 

8 

12 

40 

5 

14 

14 

19 

«cw 

Current  History 

1 

17 

1 

2 

1 

4 

Hat ion 

8 

3 

1 

2 

Keal  America 

2 

1 

3 

9 

2 

New  Republic 

1 

2 

6 

3 

1 

2 

ITew  Outlook 

1 

3 

9 

2 

2 

Today 

2 

3 

5 

5 

2 

2 

5 

6 

42 

2 

16 

19 

14 

Total  85     44     65  200     28     68  50 

(intellectual,  etc) 
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Table  III 

Grouping  According  to  Value  as  Literature 
(for  treatment  content ) 

Intellectual  and  Current  Interests 


Atl 

4 

2 

7 

2 

1 

1 

5 

17 

4 

6 

For 

2 

■ 

• 

• 

■ 

1 

3 

1 

3 

7 

1 

2 

H 

3 

4 

5 

1 

3 

7 

19 

4 

4 

3cr 

2 

2 

m 

m 

1 

1 

4 

14 

2 

3 

0  B 

4 

6 

3 

3 

4 

7 

4 

3 

4 

R  D 

52 

55 

M 

4 

2 

8 

11 

23 

44 

88 

3f> 

32 

67 

61 

46 

I 

4 

13 

22 

30 

70 

149 

50 

51 

T 

10 

9 

33 

5 

4 

4 

14 

9 

26 

17 

14 

14 

L  D 

4 

0 
■ 

0 

0 

r 

7 

3 

0 

rr 
O 

4 

■ 

m 

14 

11 

36 

5 

12 

9 

21 

12 

34 

22 

18 

19 

C  H 

3 

5 

3 

1 

2 

4 

1 

4 

10 

3 

3 

H 

2 

2 

1 

4 

7 

1 

2 

R  Ajn 

2 

1 

1 

1 

N  R 

2 

1 

1 

2 

4 

4 

1 

2 

IT  0 

2 

1 

1 

2 

3 

2 

5 

2 

4 

2 

2 

Tdy 

8 

0 

I 

4 

1 

3 

2 

5 

4 

5 

4 

17 

12 

13 

3 

7 

7 

12 

8 

19 

29 

13 

14 

Totil       98     PA     95    12     23     29     55     50  123  200 


81  84 


68 
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Table  III 
( Continued) 
Class  and  Special  Interests 


4 

7 

•  j 

p 

1 

JL 

Vanity  Pair 

I 

3 

16 

3 

1 

5 

Vogue 

9 

5 

4 

14 

2 

6 

1 

7 

15 

9 

14 

33 

4 

12 

3 

15 

American  iiome 

7 

2 

6 

7 

11 

13 

2 

6 

Better  Hones 

&  Gardens 
House  Beautiful 

6 

7 

3 

4 

4 

3 

2 

4 

iSeedlecraft 

6 

5 

3 

5 

34 

3 

6 

19 

14 

12 

16 

40 

19 

4 

16 

Hew  Yorker 

12 

2 

7 

32 

3 

6 

1 

11 

iSoqn.ire 

I 

1 

4 

8 

8 

4 

15      3    11     32      3    14      9  15 


Taftle  III 
{ Continued) 
Cla33  and  Special  Interests 


0^1 


<^6 


3- 


H    &  (r 
XI     OC  VJ 

3 

i 

5 

1 

4 

7 

7 

4 

12 

5 

4 

V  f 

2 

2 

15 

3 

2 

13 

13 

5 

5 

Vog 

2 

3 

9 

3 

4 

3 

18 

36 

6 

6 

7 

11 

29 

mm 

1 

7 

14 

12 

35 

61 

16 

15 

Am  H 

32 

62 

43 

5 

I 

4 

11 

6 

7 

27 

19 

BUG 

10 

12 

1 

4 

8 

4 

2 

2 

5 

6 

3 

H  B 

5 

3 

1 

1 

1 

5 

2 

4 

10 

3 

4 

ITcr 

4 

1 

9 

1 

7 

3 

2 

3 

4 

51     75     47      1     10     27    14     22     15     24  39  30 


lIYkr      10      5    26      -      -      3      9      3    28    32  12  12 

Esq        12      -     18      2      -       1       3      6     28     35  11  8 

22      5    44      2      -      4    12      9     56    67  23  20 
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Taole  III 

( Continued) 

Class  and  Special  Interests 
( Continued ) 


Field  &  Stream 

4 

7 

5 

5 

2 

8 

3 

5 

Hunting  &  Pishing 

- 

4 

5 

4 

5 

6 

6 

4 

Sportsman  (National) 

• 

1 

4 

1 

3 

5 

4 

2 

Sportsman 

2 

3 

1 

2 

1 

ovular  Science 

17 

2 

5 

14 

3 

7 

onthly 

Illustrated 

Mechanics 

7 

1 

2 

Popular  I  echanics 

8 

15 

16 

11 

15 

23 

12 

13 

I  odern  Hechanix 

3 

11 

6 

6 

7 

11 

8 

7 

&  Inventions 

41 

38 

36 

33 

38 

67 

38 

41 

,.Hh 

Microphone 

1 

4 

1 

5 

2 

1 

1 

Radio  Craft 

Radio  Guide 

Radio  News  & 

the  Short  Wave 
Short  Yave  Craft 

Short  tfave  Radio 

Radio  World 


8 


1  13 


2    18  8 


4 


Table  III 

( Continued) 

Class  and  Special  Interests 
( Continued ) 


F&S 

4 

3 

3 

6 

4 

6 

1 

2 

3 

4 

H&F 

4 

2 

3 

11 

8 

7 

1 

3 

3 

Sp(H) 

4 

1 

5 

2 

4 

9 

5 

3 

3 

Spfn 

2 

1 

3 

6 

1 

1 

MB 

12 

13 

3 

3 

3 

7 

7 

8 

4 

7 

8 

8 

Ill.M 

2 

3 

1 

1 

PMech 

8 

9 

3 

3 

6 

14 

6 

16 

10 

9 

8 

10 

lOC&I 

3 

2 

1 

6 

13 

4 

8 

4 

mm 

4 

5 

37 

25 

14 

13 

25 

58 

38 

50 

19 

25 

31 

35 

Tie  44-466534-  3  3 

RCr  4--3-413--  2  1 

RG  33----52--  2  1 

RN&  42-9-415--  3  2 

SWCr  4--3-411-1  2  1 

SWR  2--3-411-1  1  1 

Rad*  2      -      -      5      2      8       1      2      -      -  2  3 


23      9      -     27      8    30    15    17      4      2  15  12 


r 
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Table  III 

( Continued) 

Claa3  and  Special  Interests 
( Continued ) 


Motion  Picture 

24 

14 

15 

9 

11 

10 

11 

15 

Photoplay 

17 

11 

15 

18 

13 

15 

10 

15 

Movie  Classic 

24 

16 

19 

5 

15 

11 

11 

15 

Screenland 

24 

14 

14 

5 

16 

10 

7 

14 

(Modern  Screen) 

24 

10 

14 

11 

11 

10 

9 

14 

(Silver  Screen) 

22 

17 

14 

10 

22 

11 

10 

15 

(New  Movie) 

17 

8 

2 

2 

6 

11 

8 

( Shad o play) 

152 

90 

91 

60 

90 

73 

69 

96 

fijn 

Real  Detective 

7 

8 

6 

3 

4 

15 

13 

8 

Total 

( Class,  etc. ) 


257  169  172  179  206  208  141  197 


Table  III 


( Continued ) 


Class  and  Special  Interests 
(Continued ) 


I  p 

16 

15 

11 

9 

9 

11 

10 

11 

21 

14 

14 

"DVi  -rkl 

irnpi 

1U 

1  Q 

ft  J. 

( 

x.  o 

n 

f 

91 
~  J. 

1  9 
J-  -• 

i  p. 

91 
■  J- 

i  ft 

X.  f 

M  C 

16 

12 

16 

2 

13 

9 

14 

11 

11 

14 

13 

14 

Scrl 

12 

9 

25 

10 

8 

7 

14 

12 

8 

14 

13 

13 

M  Scr 

2 

1 

7 

8 

6 

11 

7 

4 

14 

4 

8 

S  Scr 

12 

29 

12 

14 

21 

11 

5 

13 

15 

17 

14 

15 

N  V 

12 

17 

2 

11 

14 

7 

2 

6 

5 

8 

8 

Shpl 

2 

12 

6 

7 

6 

3 

6 

8 

3 

4 

5 

3 

82 

110 

118 

69 

92 

59 

84 

79 

75 

105 

89 

92 

R  D 

12 

6 

5 

6 

8 

11 

9 

4 

o 

7 

8 

Total    234  235  258  117  142  193  188  198  208  286  220  212 


f 


1 
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Table  III 
( Continued ) 
The  "Mas a"  llagazinss 


pp. 


Ladies  Home  Journal 

30 

33 

40 

29 

46 

18 

13 

29 

Toman's  Home 

25 

23 

40 

42 

52 

14 

14 

29 

Companion 

McCall's 

28 

41 

50 

26 

45 

20 

13 

30 

Delineator 

16 

16 

29 

22 

12 

14 

9 

17 

Pictorial  Review 

30 

18 

28 

11 

12 

14 

10 

19 

129 

131 

187 

130 

167 

80 

59 

124 

Saturday  ISvening 

47 

39 

50. 

68 

47 

38 

34 

47 

Post 

Collier ' s 

28 

40 

52 

23 

31 

29 

34 

33 

(Liberty) 

25 

40 

60 

24 

42 

26 

39 

35 

100 

119 

162 

115 

120 

93 

107 

115 

American  25agazine 

26 

25 

29 

37 

18 

8 

25 

26 

Cosmopolitan 

20 

25 

40 

41 

16 

26 

13 

26 

Good  Housekeeping 

30 

38 

61 

48 

24 

26 

13 

35 

Country  Gentleman 

7 

8 

8 

5 

2 

6 

1 

6 

;,ed  Book 

28 

7 

13 

11 

6 

27 

5 

16 

(Blue  Book) -see  "Trash" 

111 

103 

151 

142 

66 

93 

57 

109 

Total 

("Xass") 


340  353  500  387  353  266  223 


348 


The 


Table  III 
(Continued) 
w?fo38w  Magazines 


<10 


0* 


LHJ 

24 

36 

11 

12 

11 

14 

19 

25 

39 

26 

21 

24 

.TLC 

A  f\ 

40 

48 

11 

3 

10 

13 

18 

22 

50 

36 

28 

oo 

LrcC 

oo 

76 

11 

o 

9 

16 

18 

37 

48 

24 

30 

oU 

Del 

12 

29 

8 

3 

4 

10 

11 

22 

22 

17 

13 

15 

P  R 

12 

26 

10 

5 

8 

14 

16 

12 

18 

19 

14 

16 

124 

215 

51 

28 

42 

67 

82 

118 

177 

122 

106 

113 

3BP 

64 

52 

97 

42 

21 

29 

64 

44 

73 

48 

61 

58 

C'rs 

48 

43 

64 

21 

20 

20 

50 

32 

40 

33 

43 

39 

(L) 

48 

71 

61 

43 

41 

41 

61 

33 

39 

31 

50 

44 

160 

166 

222 

106 

82 

90 

175 

109 

152 

112 

154 

141 

AmMg 

36 

26 

37 

5 

9 

5 

16 

13 

19 

30 

26 

26 

Co  sin 

36 

31 

53 

8 

10 

8 

24 

20 

46 

48 

33 

30 

3  H 

36 

45 

40 

10 

10 

11 

24 

26 

46 

42 

32 

33 

C  G 

2 

4 

2 

4 

1 

4 

1 

1 

2 

3 

R  Bk 

16 

6 

49 

2 

2 

5 

18 

10 

23 

24 

19 

18 

(3  Bk) 

126 

112 

179 

25 

33 

33 

83 

73 

135 

145 

112 

110 

Total    410  493  452  159  157  190  340  300  464  379  372  364 
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Table  III 
( Continued ) 
Trash- or  of  Doubtful  Value 


"ir-yacfadden 

(Liberty }-aee  "liass" 


Love  &  Romance 

1 

8 

1 

1 

15 

2 

4 

3 

lias  tor  Detective 

9 

15 

6 

8 

13 

14 

15 

11 

Movie  Mirror 

22 

6 

14 

3 

15 

10 

8 

12 

Physical  Culture 

10 

8 

6 

4 

8 

15 

4 

8 

Radio  ?'irror 

True  .Detective 

1  y3teries 
True  Hjxperiencea 

4 
6 

25 
15 

15 
8 

6 
5 

14 

6 

18 
10 

24 
9 

13 

8 

True  Story 

13 

41 

20 

A  A 

38 

1  PI 

37 

65 

115 

91 

47 

115 

107 

101 

84 

"0*- Tower 

College  Humor 

6 

5 

6 

16 

4 

5 

7 

8 

Home  :ragazine 

1 

1 

3 

5 

1 

Kystery 

8 

2 

mm 

1 

2 

3 

5 

4 

(New  l<ovie)-see  " 

Cla3SM 

(Real   )e too live) 
-see  ' 

Serenade 

Class" 
1 

2 

1 

3 

1 

Tiny  Tower 

3 

1 

1 

1 

19 

9 

6 

17 

8 

12 

22 

15 

Table  III 
( Continued ) 
Trash- or  of  Doubtful  Value 


L&R 

1 

7 

11 

6 

2 

1 

2 

2 

M  D 

6 

1 

3 

15 

20 

13 

9 

7 

6 

1 

7 

8 

■  1 

4 

5 

6 

8 

9 

4 

7 

9 

4 

5 

8 

P  C 

3 

9 

2 

1 

15 

8 

7 

2 

4 

4 

5 

6 

R  H 

1 

1 

1 

na 

20 

5 

16 

17 

25 

21 

12 

25 

13 

4 

16 

15 

T  Ex 

2 

1 

18 

25 

18 

10 

6 

2 

4 

6 

7 

T  3t 

12 

17 

42 

61 

50 

21 

48 

10 

5 

24 

26 

48 

44 

4f> 

108 

166 

120 

68 

97 

48 

18 

66 

73 

C  H 
I  ■ 


2 
3 


4 

6  1 
6  3 


1  1 

2 

3  2 


1 

1 

2 


8 
1 

3 


Ser 
T  T 


1 

a 


3  1 

2  1 


1 

1  1 


1 
1 


1 
1 


832    10    17    10      -      66-  6  9 


t 


I 
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Table  III 

(Continued) 

Trash-or  of  Doubful  Value 
(Continued) 


wP"«iain  -sey 
All  .Story 


Argosy 

6 

11 

7 

1 

8 

10 

9 

8 

Detective  Fiction 

7 

2 

2 

14 

13 

9 

6 

Railroad  Stories 

3 

4 

„ 

1 

1 

3 

2 

2 

16 

17 

7 

8 

23 

26 

20 

16 

"Q.H-Dell 

Ace  High 

1 

7 

3 

3 

2 

3 

9 

3 

All  ,7e  stern 

1 

7 

- 

1 

- 

7 

7 

3 

Ballyhoo 

Danger  Trails 

1 

2 

1 

1 

Film  Fun 

4 

9 

13 

13 

11 

14 

14 

10 

Five  Hovels 

1 

2 

2 

1 

3 

3 

1 

Vodern  Romances 

7 

11 

9 

3 

16 

11 

9 

8 

(Modern  Scroen)-see 

"Class" 

Screen  Romances 

17 

2 

4 

9 

13 

10 

9 

Sweetheart  Stories 

3 

8 

5 

1 

4 

9 

4 

7ar  3irds 

2 

12 

2 

/e 3 tern  Tomances 

3 

6 

— • 

1 

3 

9 

3 

38 

56 

27 

32 

39 

58 

82 

44 

Table  III 
( Continued ) 
Trash-or  of  Doubtful  Value 


( Continued ) 


A  St 

1 

3 

1 

7 

2 

6 

3 

6 

2 

1 

Arg 

4 

7 

3 

21 

15 

11 

7 

10 

2 

6 

7 

D  Fic 

3 

7 

5 

27 

20 

18 

6 

8 

2 

7 

7 

R  St 

4 

wm 

2 

4 

1 

2 

o 

2 

12 

17 

9 

57 

37 

39 

17 

26 

4 

17 

17 

A  H 

1 

1 

1 

11 

4 

4 

4 

2 

2 

2 

A  V 

1 

1 

10 

8 

6 

5 

5 

2 

2 

B 

24 

5 

16 

18 

9 

6 

14 

8 

6 

12 

15 

9 

D  Tr 

3 

3 

1 

1 

FMn 

32 

3 

6 

12 

21 

13 

10 

21 

13 

4 

17 

14 

F  IT 

1 

1 

2 

2 

3 

4 

2 

1 

1 

1 

H  R 

2 

5 

8 

11 

5 

3 

3 

5 

SC  R 

3 

6 

2 

7 

9 

8 

7 

7 

3 

12 

5 

7 

SwSt 

1 

6 

8 

4 

4 

5 

2 

3 

•  B 

1 

6 

6 

11 

3 

7 

2 

2 

W  R 

1 

1 

4 

2 

1 

6 

1 

2 

67     15     27     78     82    68     60     66     23     28  51  48 


00 


Table  III 

(Continued) 

Trash-or  of  Doubtful  Value 

(  f  ont  inue.-l ) 


"R^-Street  b  Smith 


Best  Detective 

1 

6 

2 

1 

7 

5 

6 

3 

Complete  Stories 

1 

5 

1 

1 

• 

3 

9 

3 

Detective  Story 

a 

4 

- 

1 

2 

10 

8 

5 

Love  Story  'agazine 

7 

11 

3 

6 

19 

12 

25 

11 

Picture  PI  ay- 

22 

10 

13 

10 

27 

10 

11 

15 

Shadow 

1 

9 

3 

8 

6 

12 

21 

8 

Sport  Story  .'agazine 

1 

5 

1 

2 

3 

11 

3 

Top-itotch 

3 

7 

3 

3 

3 

7 

4 

Western  Story 

7 

4 

5 

5 

5 

13 

10 

7 

V7ild  West  Weekly 

3 

6 

w 

1 

4 

3 

2 

fi7 

27 

74 

1  08 

"SH-Fawcett 

Hollywood 

17 

14 

3 

7 

20 

10 

8 

11 

Lovers'  Confessions 

1 

2 

3 

6 

1 

Radioland 

Scrcor^boolc 

14 

21 

11 

9 

15 

Screen  Play 

24 

9 

10 

5 

27 

10 

8 

14 

Startling  Detective 

6 

3 

1 

4 

10 

12 

4 

Adventures 

True  Confessions 

4 

13 

12 

5 

20 

18 

13 

10 

69 

53 

42 

Ml 

94 

62 

56 

55 

Table  III 

( Continued ) 

Trash-or  of  Doubtful  Value 
( Continued ) 

*****  <  0»^t<*     ^  ^ 


1  D 

2 

3 

1 

11 

8 

4 

4 

3 

3 

- 

3 

3 

C  St 

3 

1 

3 

14 

8 

7 

4 

3 

2 

- 

4 

3 

DSM 

4 

1 

7 

15 

9 

8 

6 

5 

4 

- 

5 

5 

LSM 

2 

5 

1 

28 

22 

22 

9 

12 

7 

- 

7 

9 

■  C 

1 

5 

8 

4 

3 

4 

1 

2 

1 

P  PI 

4 

19 

11 

6 

13 

16 

11 

11 

11 

14 

10 

12 

Sh 

3 

n 

5 

41 

1  9 

24 

1  3 

Q 

Q 

A 

MB 

4 

1 

1 

1  0 

jl  K/ 

4 

f\ 

o 

1  1 

.  -  X 

X 

4 

** 

3 

2 

1 

<-> 

4 

4 

■ 

\J 

T 
X 

4 

* 

P 

19 

JL  kj 

Q 

%7 

ft 

LJ 

A 

4 

5 

i 

|  7  7 

1 

1 

1 

Q 

13 

JL  w 

5 

3 

3 

T 

X 

o 

? 

30 

38 

32 

167 

123 

109 

JL  V/  *7 

66 

6ft 

41 

1  4 

J-  *r 

Hwd 

6 

17 

5 

0 

9 

10 

32 

14 

4 

14 

10 

11 

L  C 

1 

4 

2 

3 

2 

3 

1 

1 

Rid 

10 

3 

4 

3 

mm 

4 

2 

Scbk 

4 

12 

19 

10 

9 

6 

11 

11 

7 

12 

10 

12 

ScPl 

a 

10 

1 

5 

1 
*/ 

\j 

11 

7 

4 

14 

7 

10 

SDA 

6 

2 

2 

14 

12 

9 

9 

9 

4 

1 

6 

5 

TC 

2 

11 

1 

24 

33 

26 

5 

10 

6 

2 

8 

9 

35     52     34     65     74     60     74     57     25     43  46  50 
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( Continued) 

Trash- or  ri  Doi'bifv.l  Vajhag 
( Continued ) 


HTM-Iie.v8stand 

Fiction  Unit 


Action  Stories 

1 

4 

2 

1 

1 

8 

2 

Adventure 

4 

8 

6 

5 

5 

11 

9 

6 

Alibi 

1 

1 

2 

1 

3 

1 

Amazing  Stories 

1 

3 

3 

3 

5 

2 

Ardent  Love 

6 

"* 

1 

— 

2 

1 

2 

Black  Task 

3 

8 

4 

1 

9 

4 

Complete  Detective 

7 

5 

1 

1 

3 

9 

4 

ovel 

Fiction  Stories 

1 

1 

2 

1 

Frontier  Stories 

1 

3 

1 

1 

2 

1 

Lariat  Stories 

1 

o 

tm 

2 

2 

5 

1 

Love  Adventures 

3 

3 

1 

3 

8 

3 

Ranch  Romances 

1 

9 

1 

1 

8 

4 

3 

Rangeland  Love  Stories 

7ild  West  Stories 

1 

5 

1 

&  Complete  Novel 

flags 

1 

5 

1 

1 

2 

2 

6 

2 

32 

51 

14 

19 

10 

37 

76 

33 

Table  III 
(Continued) 

Tracii-or  of  Doul  tfol  Value 


(Continued) 


AcSt 

1 

3 

4 

2 

4 

2 

2 

1 

2 

AdT 

5 

4 

6 

8 

12 

9 

4 

9 

6 

2 

6 

6 

A»bi 

i 

- 

- 

2 

- 

1 

4 

- 

- 

- 

1 

1 

AmzS 

1 

1 

- 

4 

o 

3 

1 

2 

3 

1 

2 

ArdL 

1 

— 

4 

2 

2 

2 

1 

1 

B  IL 

3 

- 

3 

6 

7 

8 

I 

3 

2 

- 

3 

3 

CDN 

1 

1 

6 

6 

5 

2 

2 

1 

MM 

2 

3 

P  St 

2 

4 

1 

4 

2 

1 

1 

PrSt 

1 

mm 

2 

4 

3 

2 

1 

1 

1 

L  St 

1 

2 

2 

3 

Ml 

1 

1 

L  Ad 

1 

4 

3 

1 

1 

3 

1 

2 

R  Rra 

2 

1 

6 

5 

3 

2 

5 

2 

2 

RLS 

1 

4 

5 

3 

1 

mm 

1 

1 

T9S 

1 

1 

9 

6 

5 

4 

2 

3 

2 

2 

&CH 

tf'gs 

2 

*• 

2 

6 

9 

3 

3 

2 

2 

22       5     12     5*     TO     5^     41     3*     ?9       2  26  30 
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Table  III 

( Continued) 

Trash- or  of  Doubtful  Value 
(Continued) 


"  U ■ -Doubleday, 

Doran,  &  Co* 

Short  StorieB  4873438  5 

West  6      5      4      3      -      2      5  4_ 

10    13    11      6      4      5    13  9 


Phantom  Detective  -164133  2 
Sky  Fighters  -3-144    10  3 

Thrilling  Adventures  -2-246  12  3 
Thrilling  Love  ---1-1    10  2 

Thrilling  Ranch  Stories 

Thrilling  Western   


8      9    14    35  10 


Table  III 

( Continued ) 

Traah-or  of  Doubtful  Value 
( Continued ) 


S  St 

4 

3 

8 

7 

6 

8 

6 

9 

3 

4 

6 

5 

1 

3 

1 

7 

3 

6 

6 

1 

5 

- 

1 

4 

4 

7 

4 

15 

10 

12 

14 

7 

14 

3 

5 

10 

9 

Ph  D 

2 

1 

7 

4 

6 

4 

1 

2 

2 

2 

a  I 

1 

1 

10 

8 

11 

4 

6 

2 

3 

3 

ThAd 

2 

1 

5 

5 

9 

4 

5 

4 

3 

3 

Th  L 

1 

5 

8 

6 

2 

5 

3 

2 

2 

TR3 

1 

2 

5 

— 

2 

4 

2 

1 

1 

1 

T  7 

1 

9 

5 

2 

4 

4 

2 

mm 

p 

1 

8 

3 

38 

35 

34 

20 

25 

15 

1 

13 

12 

0 


36 


Table  III 
(Continued ) 


Trash-or  of  Doubtful  Value 
( Continued ) 


V5 


'   >r-  iscellaneous 

and   .is cape  fiction 


Blue  Book 

2 

5 

9 

3 

5 

14 

3 

5 

Breezy  Stories 

- 

2 

2 

- 

2 

3 

3 

1 

"VfMi  rirr  '  a 
OC    X  *J      i(  >  o 

Dime  Detective 

3 

0 

1 

1 

3 

6 

8 

4 

G-8  &  Hi3  battle  Aces 

- 

- 

1 

2 

- 

3 

5 

1 

Greater  Gangster 

- 

2 

- 

1 

1 

1 

8 

2 

0  v  w  A  ICO 

Judge 

6 

8 

9 

6 

4 

3 

4 

6 

Life 

9 

2 

15 

2 

2 

3 

1 

6 

(Silver  Screen) 

-see  "Class" 

Sky  Birds 

3 

6 

4 

6 

4 

9 

4 

Smokehouse  1 onthly 

2 

1 

4 

7 

2 

Spider 

4 

1 

11 

6 

3 

Underworld 

5 

1 

1 

1 

6 

2 

Yeird  Tales 

3 

2 

2 

2 

7 

3 

Vhiz  Hang 

2 

3 

4 

4 

8 

3 

'/r  iter1  3  -eview 

2 

1 

2 

1 

1 

(Shadoplay )-see  "Class" 

23 

51 

O  l 

27 

31 

61 

76 

43 

Total  326  438  268  230  408  456  589 

(Trash,  otc. ) 


370 


Table  III 
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( Continued ) 

Trash-or  of  Doubtful  Value 
( Continued ) 


B  Bk 

5 

3 

4 

- 

6 

8 

2 

7 

3 

2 

4 

4 

Bzy3t 

1 

- 

- 

2 

8 

- 

1 

- 

- 

- 

1 

1 

D  D 

1 

1 

1 

18 

12 

16 

9 

10 

6 

- 

5 

5 

G-8 

2 

- 

- 

9 

2 

10 

4 

6 

2 

- 

3 

2 

GG3t 

- 

- 

1 

10 

2 

8 

4 

3 

- 

- 

2 

2 

J 

6 

3 

8 

n 

1 

9 

4 

4 

7 

5 

5 

Life 

5 

3 

11 

2 

1 

9 

2 

3 

11 

5 

5 

3  B 

1 

1 

16 

Q 
O 

1± 

4 

I) 

o 
■ 

o 

Smtt 

3 

6 

4 

3 

4 

4 

2 

4 

3 

Sp 

2 

3 

2 

23 

17 

14 

4 

3 

5 

5 

4 

Und 

1 

1 

3 

10 

5 

4 

3 

2 

2 

2 

7  T» 

1 

4 

4 

8 

3 

2 

3 

2 

2 

7z  B 

8 

6 

1 

3 

6 

3 

2 

4 

3 

VRev 

1 

3 

1 

1 

1 

1 

1 

1 

40 

13 

29 

104 

74 

89 

C4 

53 

35 

20 

46 

43 

Total     277  191  209  695  G90  600  417  446  219  131 


334  346 


« 


Table  III- (a) 
p.  89-90 
Summary  of  Group  Total 3 

This  Table  includes  in  it3  totals  all  the  figures 
Given  in  Table  III. 

Graph  A-p.  95 

Summary  of  Group  Totals 
shown  graphically 

The  values  used  are  those  given  in  Table  III-(a). 


Table  III-(b) 
p.  91-92 
Summary  of  "Best  Sellers" 
(i.e.  5/1000  or  over) 
in  each  group 

This  Table  includes  in  its  totals  all  the  figures, 

representing  five  or  more  sales  per  thousand,  given  in  Table  III. 

Graph  3-p.  93 

The  values  used  are  those  given  in  Table  III-(b). 
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Table  III- (a) 

Summary  of  Group  Totals 
(See  Table  III  J 


Intellectual    Class    Mass    Trash  Total 


Brookline 

85 

257 

340 

326 

1008 

Watertown 

44 

169 

353 

438 

1004 

Belmont 

65 

172 

500 

268 

1005 

Cambridge 

200 

179 

387 

227 

993 

Somerville 

28 

206 

353 

408 

995 

Maiden 

68 

208 

266 

456 

998 

Chelsea,  Everett, 
and  Bast  Boston 

50 

141 

223 

589 

1003 

"February  Total" 
( i. e.- "average" 
value) 

87 

197 

348 

370 

1002 

Table  III-(a)  90 

Summary  of  Group  Total 3 
(See  Table  III) 


Intellectual    Class    Mass    Trash  Total 


iiaij.roau  ota  Lion 

y  o 

Ct  f  I 

Subway 

84 

235 

493 

191 

1003 

Hotels 

95 

258 

452 

209 

1014 

Koxbury  Crossing 

and  Parker  Hill 
ooiun  &na 

12 
£o 

117 

142 

159 

ID  7 

695 

oy  u 

983 
±01.-: 

South  Boston 

29 

193 

190 

600 

1012 

Fenway 

55 

188 

340 

417 

1000 

Jamaica  Plain 

50 

198 

300 

446 

994 

Beacon  Hill 

123 

208 

464 

219 

1014 

Back  Bay 

200 

286 

379 

131 

996 

"June  Total" 
( i.e. -"average * 
value) 

81 

220 

372 

334 

1007 

"Grand  Total11 
(i.e. -"average" 
7  >lue) 

84 

212 

364 

346 

1006 

91 
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Table  III-(b) 

Summary  of  "Beat  Sellers" 
(i.e.-  5/1000  or  over) 
in  each  section 

(See  Table  III) 


Intellectual    Class    Mas3    Trash  Total 


Brookline 

82 

238 

340 

254 

914 

Water town 

28 

148 

353 

371 

900 

Belmont 

47 

149 

500 

231 

927 

Cambridge 

198 

154 

387 

142 

881 

Somervi lie 

16 

183 

351 

341 

891 

Maiden 

46 

194 

26C 

355 

861 

Chelsea,  Bverett, 
and  Ea3t  Boston 

38 

116 

222 

545 

921 

"February  Total" 
( i . e. -"average" 
value) 

70 

176 

348 

254 

848 

Table  III-(b) 

Suzmaary  of  "Best  Sellers' 
(i.e.-  5/1000  or  oyer) 
in  each  section 

(See  Table  III) 


Intellectual 

Class 

Mass 

Tra3h 

Total 

Railroad  Station 

70 

179 

408 

-54 

811 

Subway 

75 

217 

489 

142 

923 

Hotels 

83 

237 

452 

153 

925 

Roxbury  Crossing 
and  Parker  Hill 
South  Bnd 

5 
8 

91 

121 

151 
149 

638 
619 

885 
897 

South  Boston 

13 

155 

186 

522 

876 

Fenway 

32 

154 

339 

274 

799 

174 

296 

344 

851 

3eacon  Hill 

102 

171 

463 

110 

846 

Back  3ay 

184 

273 

378 

101 

936 

"June  Total" 
( i.e. -"average" 
ralue ) 

55 

180 

370 

222 

827 

"Grand  Total" 
( i.e. -"average" 
value) 

57 

170 

361 

232 

820 

Graph  A 


Graph  B 


Based 
on 

Table  III-(a) 
Summary  of  Group  Totals 
per  1000  Index  Sales 


Table 
Summary  of 


Based 
on 

III-(b) 

"Best  Sellers" 


per  1000  Index  Sales 


Glass 


Brookline 
'7atertown 

Belmont 
Cambridge 
Somervllle 
Maiden 

Chelsea, Everett 
East  Boston 

Feb.  Total 

Grand  Total 

June  Total 

Railroad  Station 

Subway 

Hotels 

Roxbury 
South  End 
South  Boston 
Fenway 

Jamaica  Plain 
Beacon  Hill 
Back  Bay 


Mass 


Trash 


1000 
Sales 


1000 
Sales 


i 


Table  IV 

Distribution  of  Money  Spent  per  Month 
on  the  "basis  of 
One  Thou 3 and  Index  Sales 

Since  the  data  was  gathered  and  the  "Index" 
figuro3  were  calculated  on  the  basia  of  sale3  of  a  single 
issue  of  each  magazine,  in  order  to  calculate  the  momy  spent 
per  month  for  magazines  it  is  necessary  to  use  four  times  the 
weekly  price  for  weekly  publications,  twice  the  price  for  bi- 
weekly and  semi-monthly  magazines,  the  price  given  for 
monthly  magazines,  and  so  forth. 


Table  IV-(a) 
p.  117-118 
Summary  of  Money  Spent 

For  individual  items  see  Table  IV. 

Graph  C-p.119 

See  Table  IV- (a)  for  values  used. 
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Table  IV 

Distribution  of  Money  Spent  per  Month 


Intellectual  and  Current  Interests 


"a" 

Atlantic  Monthly 

48.40 

.40 

1.20 

5.60 

.40 

.80 

.40 

3.60 

Forum  &  Century 

.35 

.70 

.35 

4.90 

.35 

.70 

1.05 

Harper1 s 

2.40 

1.60 

.80 

6.40 

.40 

.80 

.80 

2.00 

Licribner 1  s 

1.75 

.35 

.70 

5.60 

.70 

.70 

.35 

1.75 

Golden  Book 

1.50 

4.25 

.75 

.75 

1.25 

Reader's  Digest 

6.00 

5.75 

9.75 

4.00 

6.75 

2.50 

6.75 

10.25 

:,  20.40 

12.80 

5.85 

A        O  /\ 

4.  80 

8.80 

37.00 

10.50 

16.40 

"BM 

Time 

s)1.50 

.75 

1.20 

4.95 

.45 

1.20 

1.35 

1.95 

Literary  Digest 

1.00 

.30 

.40 

.70 

.20 

.60 

.50 

.60 

s  3  .  50 

1.05 

1.60 

5.65 

.65 

1.80 

1.85 

2.55 

"C" 

Current  History 

$  .25 

4.25 

.25 

.50 

.25 

1.00 

Nation 

1.20 

.45 

.15 

.30 

Real  America 

mm  mm 

.50 

.25 

.75 

2.25 

.50 

New  Republic 

.15 

.30 

.90 

.45 

.15 

.30 

New  Outlook 

.25 

.75 

2.25 

.50 

.50 

Today 

.20 

.30 

.50 

.50 

.20 

.40 

.75 

1.05 

9.10 

.50 

2.65 

3.80 

2.80 

Total  $23.30  15.45  7.00  10.45 

(Intellectual,  etc.)        10.60  51.75  14.95  21.75 


Table  IV 

Distribution  of  Honey  Spent  per  Month 


Intellectual  and  Current  Interests 


Atl     $1.60     .80  2.80      —     .80      —     .40     .40  2.00  6.80  1.60  2,40 

?or        .70      —               —      —     .35  1.05     .35  1.05  2.45  .35  .70 

H          1.20  1.60  2.00      —      mm     .40  1.20      —  2.80  7.60  1.60  1.60 

Scr        .70      mm     .70      —      —      —     .35    .35  1.40  4.90  .70  1.05 

G  B      1.00      —  1.50      —      mm     .75     .75  1.00  1.75  1.00  .75  1.00 

R  D    13.00           6.50  1.00     .50  2.00  2.75  5.75          22.00  9.00  8.00 

13.75  11.00  

£18.20  13.50  173(5  6750*  20.00 

16.15            1.00            3.50            7.85          44.75  14.00  14.75 

T        $1.50  1.35  4.95     .75     .60     .60  2.10  1.35  3.90  2.55  2.10  2.10 

L  D        .40     .20     .30      mm     .80     .50     .70     .30     .80     .50  .40  .50 

1.90  1.55  5.25     .75  1.40  1.10  2.80  1.65  4.70  3.05  2.50  2.60 

C  H    $  .75  1.25     .75      —     .25     .50  1.00     .25  1.00  2.50  .75  .75 

H            .30      mm     .30                —       mm     .15      mm     .60  1.05  .15  .30 

R  A            mm       mm        mm      .50        —      .25        mm        mm        mm        mm  .25  .25 

?I  R         .30     .15     .15       mm      —       —     .30      —     .60     .60  .15  .30 

N  0         .50      ~     .25     .25     .50     .75     .50  1.25     .50  1.00  .50  .50 

P    T'y        .80     .60     .60              .40     .10     .30     .20     .50     .40  .50  .40 

,2.65  2.00  2.05     .75  1.15  1.60  2.25  1.70  3.20  5.55  2.30  2.50 


Total     J22.75  20.80  3.85  11.55  27.90  18.80  19.85 

19.70  2.50  6.20  11.20  53.35 
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Table  IV 
(Continued) 
Class  and  Special  Interests 


£1 

■ 

House  &  Girden 

$1.05  1.40 

2. AO  1.05 

.70 

1.05 

.35 

1.05 

TT«-j  yi4  fir    TJq  -5  y» 

x  •  uo 

x  .  \J%j   o  .  nu 

X  .  vJ»> 

X  •  I  o 

Vogue 

6.30 

3.50 

2.80  9.80 

1.40 

.4.20 

.70 

4.90 

$8.40 

4.90 

6.30 

16.45 

2.10 

6.30 

1.40 

7.70 

rati 

American  Home 

$  .70 

.20 

.60  .70 

1.10 

1.30 

.20 

.60 

Better  Homes 

4:  Gardens 
House  Beautiful 

2.10 

2.45 

1.05  1.40 

1.40 

1.05 

.70 

■MB 

1.40 

Beedlecraf t 

.60 

.50 

.30  .50 

3.40 

.30 

.60 

$3.40 

3.15 

1.95  2.60 

5.90 

2.65 

.90 

2.60 

wpit 

Hew  Yorker 
JBsquire 

$7.20  1.20  4.20 

19.20 

1.50     .50  2.00 

1.80 

3.60 
4.00 

.60 

4,00 

6.60 

2.00 

$8.70  1.70  6.20 

1.C0 

7.60 

4.60 

8.60 

19.20 


Table  IV 
(Continued) 
Claea  and  Special  Interests 


9. 


«£0 


H  G 

$1.05  2.10  1.75 

.35 

1.40 

2.45 

2.45  1.40  4.20 

1.75 

1.40 

V  F 

.70 

.70  5.25 

1.05 

.70  4.55  4.55 

1.75 

1.75 

V'g 

1.40 

2.10  6.30 

— 

— 

2.10 

2.80 

2.10  25.20 
12.60 

4.20 

4.20 

13.15  4.90 

13.30 

.  35 

3.50 

6.30 

5.25  33.95 
18.55 

7.70 

7.35 

a  a 

$3.20 

6.20  4.30 

.50 

.90 

.40 

1.10     .60  .70 

2.70 

1.90 

BHG 

1.00 

1.20  .10 

.40 

.80 

.40 

.20     .20  .50 

.60 

.30 

H  B 

1.75 

—  1.05 

.35 

.35 

.35 

1.75 

.70  1.40  3.50 

1.05 

1.40 

I7dl 

.40 

.10 

.90 

.10 

.70     .30  .20 

.30 

.40 

$6.35 

7.50  5.45 

.35 

1.25 

2.95 

2.65 

2.70  2. 50  4.90 

4.65 

4.00 

HYr 
Esq 

$6.00 
6.00 

3.00 

15,60 
—  9.00 

*•  — 

1,00 

1.80 
.50 

5.40 
1.50 

1.80  19.20 

16.80 
3.00  17.50 

7.20 
5.50 

7.20 
4.00 

14.00 


$12.00  3.00  1,00 
24.60 


—  2.30  6.90  4.80  36.70    12.70  11.20 

30.80 


•  *  t  V  i  t 


•  *  •  t  • 


•  •  •  •  •  9       CO  •  f  • 


|  9  « 


•  *      v  M  •  »  ■  '■  #  *  •  •  •  • 


*  •  •  •  a  t  m  —  •  -  • 


«  *  *  »  •  i  • 


I 
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Table  17 

( Continued) 

Class  and  Special  Interests 
(Continued) 


3*° 


Field  L  Stream 

$  .60  1.05 

«  7^ 

-  7P> 
•  f  <j 

^0 

1  20 

•  - 

7*1 

Hunting  A  Fishing 

.20 

?o 
.  fj\> 

.25 

.30 

"^0 

Sportsman  (National) 

.05 

•  20 

.05 

.15 

.25 

.20 

.10 

Sportsman 

1.00 

1-50 

.50 

1.00 

.50 

Popular  Science 

2.55 

.30 

.75 

2.10 

.45 

1.05 

.  onthly 

Illustrated 

.35 

t05 

.10 

.  echanics 

Popular  Mechanics 

2.00 

3.75 

4.00 

2.75 

3.75 

5.75 

3.00 

3.  £5 

Modern  Mechanix 

.45 

1.65 

.90 

.90 

1.05 

1.65 

1.20 

1.05 

<:.  Inventions 

£6.95 

6.r/0 

6.10 

6.50 

6.75 

6.60 

7.00 

11.25 

"H" 

Microphone 

.20 

.80 

.20 

1.00 

.40 

.20 

.20 

Radio  Craft 


Radio  Guide 

Radio  Hews  & 

the  Short  7a ve 
Short  VTave  Craft 

Short  %ve  Radio 

Radio    ;orld  4.20  1.80  1.20     .60  7.80  3.60  2.40  3.00 


$4.40  2.60  1.20     .80  8.80  4.00  2.60  3.20 


Tafrla  IV 

(Continued) 

Class  and  Special  Interests 
(Continued; 


f  5    $  .60      —     .45  —     .45     .90     .60     .90     .15  .30  .45  .60 

H  P        .20               —  .10     .ID  .55     .40     .35      —  .05  .15  .15 

S(H)       .20      —     .05  .25     .10  .20     .45     .25      —  —  .15  .15 

Sp        1.00     .50  1.50  —      —  —      —      —      —  3.00  .50  .50 

PSM      1.3C  1.95     .45  .45     .45  1.05  1.05  1.20     .60  1.05  1.20  1.20 

I  M          —               —  —     .10  .15      —      —      —  —  .05  .05 

?  M      2.00  2.25     .75  .75  1.50  3.50  1.50  4.00  2.50  2.25  2.00  2.50 

VH1        .45     .50     .15  --     .90  1.95     .60  1,20     .60  --  .60  .75 

$6.25  5.00  3.35  1.55  3.65  8.30  4.60  7.90  3.85  6.65  5.10  5.90 


Mic    $  .80  .80  mm  .80  1.20  1.20  1.00  -60  .80  —  .60  .60 

R  C      1.00  —  mm  .75      —  1.00     .25  .75  —  —  .50  .25 

RGd         .60  .60  —  —       —       —  1.00  .40  —  —  .40  .20 

1.00  .50  mm  2.25            1.00     .25  1.25  —  —  .75  .50 

SWCr    1.00  —  —  .75      —  1.00     .25  .25  —  .25  .50  .25 

S.VR        .50  —  —  .75      —  1.00     .25  .25  —  .25  .25  .25 

R  *      1.20  --  3.00  1.20  4.80     .60  1.20  1.20  1.80 


$6.10  1.90 


—  8.30  2.40  3.60  4.70     .80     .50      4.20  3.85 

10.00 
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Table  IV 


( Continued ) 

Class  and  Special  Interests 

( Continued ) 


Motion  Picture 
Photoplay 
Lfovie  Classic 
Screenland 
(I'odern  Screen) 
(Silver  Screen) 
(New  Movie) 
( Shad o play) 


$3.60  2.10  2.25  1.35  1.65  1.50  1.65  2.25 

4.25  2.75  3.75  4.50  3.25  3.75  2.50  3.75 

2.40  1.60  1.90  .50  1.50  1.10  1.10  1.50 
3.60  2.10  2.10     .75  2.40  1.50  1.05      .  2.10 

2.40  1.00  1.40  1.10  1.10  1.00     .90  1.40 

2.20  1.70  1.40  1.00  2.20  1.10  1.00  1.50 

1.70     .80      —     .20     .20  •  .60  1.10  .80 


:  20.15  12.00  12.30  9.30 

12.05  9.40  10.55 


13.30 


(Real  Detective)       ^1.75  2.00  1.50     .75  1.00  3.75  3.25 


2.00 


Total  $53.75  46.10 

(Class,  etc.)  33.10  28.65 

36.05 

55.70 

38.65  44.40 


Table  IV  102 
( Continued) 

Class  and  Special  Interests 

( Continued ) 


M  P 

$2.40  1.80  2.25 

1.55 

1.35 

1.35 

1.55 

1.50 

1.65 

3.15 

2.10 

2.10 

Phpl 

2.50 

4.75 

1.75 

3.25 

1.75 

5.25 

3.00 

4.50 

5.25 

4.50 

4.25 

1C.25 

M  C 

1.50 

1.20  1.60 

.20 

1.30 

.90 

1.40 

1.10 

1.10 

1.40 

1.30 

1.40 

Scrl 

1.80 

1.35  3.75 

1.50 

1.20 

1.05 

2.10 

1.80 

1.20 

2.10 

1.95 

1.95 

M  Sci 

-  .20 

— «  .10 

.70 

.80 

.60 

1.10 

.70 

.40 

1.40 

.40 

.80 

S  3cr 

•  1.20 

2.90  1.20 

1.40 

2.10 

1.10 

•  50 

1.30 

1.50 

1.70 

1.40 

1.50 

N  If 

1.20 

l.?0  .20 

1.10 

1.40 

.70 

.20 

.60 

.50 

.80 

.80 

Shpl 

.20 

1.20  .60 

.70 

.60 

.30 

.60 

.80 

.30 

.40 

.50 

.30 

$11.10 

19.95 

1 

.2.00 

12.80 

11.15 

12.95 

14.00 

9.00 

7.75 

10.80 

15.40 

13.10 

R  D 

--  1.50 

1.25 

1.50 

2.00 

2.75 

loOO 

.50 

1.75 

2.00 

Total  347.95  36.80 

37.20  39.60 

68.15  38.40  49.05 

21.45  68.65 

21.15  98.60  47.40 

I 
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Table  .IV 
(Continued ) 
The  "?£assH  Magazines 


&o<&$#" V^C^ V°V^   ^         ? • 


Ladies  Home 

3.00 

3.30  4.00 

2.90 

4.60 

1.80 

1.30 

2.90 

Journal 

Woman* s  Home 

2.50 

2.30  4.00 

4.20 

5.20 

•I        A  f\ 

1.40 

±.40 

<s.  90 

Companion 

7£cCallf  s 

2.80 

4.10  5. CO 

2.60 

4.50 

2,  00 

1.  oO 

3.  00 

Delineator 

1.60 

1.60  2. CO 

2.20 

1.20 

1 .40 

•  90 

1  •  70 

Pictorial  Review 

3.00 

1.B0  2.80 

1.10  1.20 

1.40 

1.00 

1.90 

$12.90 

18.70 

16.70 

5.90 

13.10  13.00 

8.00 

12.40 

Saturday  livening 

$9.40 

7.80  13.60 

9.40 

7.60 

6.80 

9.40 

Post 

10.00 

Collier's 

5.60 

8.00 

4.60 

6.20 

5.80 

6.80 

6.60 

10.40 

(Liberty) 

5.00 

8.00 

<±.S0 

8.40 

5.20 

7.80 

7.00 

12.00 

#20.00 

32.40 

24.00 

21.40 

23.80  23.00 

18.60 

23.00 

"K" 

American  Magazine 

$6.50 

6.25  7.25  9.25 

4.50 

2.00 

6.25 

6.50 

Cosmopolitan 

5.00 

6.25  10.25 

4.00 

6.50 

3 . 25 

6.50 

10.00 

Good  Housekeeping 

7.50 

9.50  12.00 

6.00 

6.50 

3.25 

8.75 

15.25 

Country  Gentleman 

.70 

.80     .80  .50 

.20 

.60 

.10 

.60 

Red  Book 

7.00 

1.75  3.25  2.75 

1.50 

6.75 

1.25 

4.00 

(Blue  3ook)-see  "Trash" 

24.55  34.75  22.35  26.35 


Total  ;^59.60  87.65  56.90  41.40 

("Mass")  61.45  70.75  48.95  61.75 


Table  IT 
( Continued) 
The  Hlrassw  l^gcziros 


1 


3- 


Of 


9*C 


LHJ 

#2.40  3.60  1.10 

1.20 

1.10 

1.40  1.90 

2.50  3.90  2.60 

2.10 

2.40 

tup 

i  HO 

a   on  A  AO  1  10 

**o 

i  no 

1.30  1.80 

2.2A  5.00  3.60 

p-  no 

..CO 

C30 

1.60  1.80 

3.70  4.80  2.40 

«  on 

^-  00 

40 

1.00  1.10 

2.20  2.20  1.70 

1-30 

1-50 

P  R 

1.20  2.60  1.00 

.50 

.80 

1.40  1.60 

1.20  1.80  1.90 

1.40 

1.60 

£12.40  5.10 

B(QV 

4.20 

6.70  8.20 

17.70 

21.50 

31.80  12.20 

10.60 

11.30 

SEP 

312.80  19.40 

8.40 

4.20 

5.80 

8.80  9.60 

JL*i.  oO 

1  i  <?o 

JL±  .  DO 

10.40 

12.80 

14.60 

C 

9. GO  8.60 

4.20 

4.00 

4.00 

6.40  8.00  6.60 

«  AO 

*7  «A 

12.80 

J  0.00 

Lib 

9.60  12.20 

8.60 

8.20 

0.20 

6.60  7.80  6.20 

10.00 

8.80 

14.20 

l'l  OA 
J  -  «l»  .  J 

£32.00  44.40 

16.40 

35.00 

30.40 

30.80 

28.20 

33.20  21.20 

18*00          21.80  22.40 

AmMg  :i9.00  6.50  9.25 

1.25 

2.25 

1.25  4.00 

3.25  4.75  7.50 

6 . 50 

i  -  so 

Cosm    9.00  7.75 

2.00 

2.50 

2.00  6.00 

5.00  12.00 

8-  25 

7-50 

13.25 

11.50 

GHk 

9.00  10.00 

2.50 

2.50 

2.75  6.00 

6.50  10.50 

8.00 

8.25 

11.25 

11.50 

C  G 

.20  .40 

.20 

.40  .10 

.40     .10  .10 

.20 

.30 

R  Bk    4.00  1.50 

.50 

.50 

1.25  4.50 

2.50  5.75  6.00 

4.75 

4.50 

12.25 

£31.20  44.75 

20.60 

33.60 

27.40 

6.25 

7.95 

7.15          17.65  36.10 

27.70 

27.05 

tal 

£75.60  94.25 

28.55 

53.80 

81.70 

69.10 

66.55 

82.10 


30.25 


31.85 


51.25 


70.70 


i ; 


Table  IV 
( Continued ) 
Trash-or  of  Doubtful  Value 


wIT"-^acfadden 
(Liberty )-see  "Mass" 


Love  ft  Romance 

$  .15 

1.20 

.15 

.15 

2.25 

.30 

.60 

.45 

Master  Detective 

1.35 

2.25 

.90 

1.20 

1.95 

2.10 

2.25 

1.65 

Movie  rirror 

2.20 

.60 

1.40 

.30 

1.50 

1.00 

.80 

1.20 

Physical  Culture 

1.50 

1.20 

.90 

.60 

1.20 

2*25 

.60 

1.20 

Radio  rirror 

Truo  Detective  1.00 

Mysteries 
True  Experiences  «60 

6.r?5 

1.50 

«J  •  {  « 

.80 

1.50 
.50 

3.50 
.€0 

4.50 
1.00 

6. CO 
.90 

3.25 
.80 

True  Story 

1.95 

5.70 

6.15 

3.00 

6.60 

5.70 

5.55 

4.35 

08.75  14.05 
18.70 

• 

17.60  16.70 
7.25  16.85 

12.90 

H0w-To-!7er 

College  Humor 

$  .90 

.75 

.90 

2.40 

.60 

.75 

1.05 

1.20 

Home  Magazine 

.10 

.10 

.30 

.50 

.10 

Mystery 

.80 

.20 

mm  mm 

.10 

.20 

.30 

.60 

.40 

(New  Movie) -see  " 

Class" 

(Real  Detective) 
-see  " 

Serenade 

Class" 
.10 

.20 

.10 

.30 

.10 

Tiny  Tower 

.30 

.10 

.10 

.10 

$2.20  1.15     .90  2.50  1.00  1.45  2.55  1.90 


Table  IV  106 
(Continued) 
TrHsh-or  of  "Doubtful  Value 


L&R 

4'  «lv> 

1.05 

1.65 

.90 

.30 

•  lo 

•  jU 

.  ou 

M  I) 

•  90 

.16 

.45 

2.25 

3.00 

1.95 

1.35 

1.05 

.90 

.15 

1.05 

1.20 

M  M 

.40 

.50 

.50 

.80 

.90 

.40 

.70 

.90 

.40 

.50 

.80 

P  C 

.45 

1.36 

.30 

.15 

2.25 

1.20 

1.05 

.30 

.SO 

.60 

.75 

.90 

R  M 

.10 

.10 

TDM 

5.00 

1.25 

4.00 

4.25 

6.25 

5.25 

3.00 

6.25 

3.25 

1.00 

4.00 

3.75 

T  Ex 

.20 

.10 

1.80 

2.50 

1.80 

1.00 

.60 

.20 

.40 

.60 

.70 

TrSt 

1.80 

3.60 

2.55 

6.30 

9.15 

7.50 

3.15 

7.20 

2.70 

.75 

3.60 

3.90 

$8.90 

6.85 

8.10          25.70  10.55 

16.60          19.00  16.30 

8.20 

2.90 

i 

10.90 

11.65 

G  H 

.30 

.60 

.15 

.15 

.15 

.45 

H  H 

.20 

.60 

.10 

.20 

.10 

.10 

My  a 

.30 

.10 

.10 

.70 

.60 

.30 

.30 

.20 

.20 

.30 

Ser 

.10 

.20 

.30 

.10 

.10 

.10 

.10 

T  T 

.20 

.10 

.10 

.20 

.10 

.10 

.10 

.10 

.10 

$  .80     .30     .20  1.10  1.70  1.20 


.65  1.05 
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Tahle  IV 
( Continued ) 

Trash-or  of  Doubtful  Value 

(  ";cv~t  inued  } 


P" -Munsey 


All  Story 


Argosy 

#2.40  4.40  2.80  2.00 

3.20 

4.00 

3.60 

3.20 

Detective  Fiction 

2. 80 

.80 

— 

.80 

5.60 

5.20 

3.60 

2.40 

Railroad  Stories 

.45 

.60 

.15 

.15 

.45 

.30 

.30 

-i>5. 65 

5.80 

2.80 

2.95 

8.95 

9.65 

7.50 

5.90 

Hq"-Dell 

Ace  Sigh 

|  .08 

a  f->  %J 

.15 

.23 

.68 

.23 

All  '.Yes tern 

.10 

.70 

.10 

•  •* 

.70 

.70 

.30 

Ballyhoo 

Danger  Trails 

.20 

.40 

.20 

.20 

Film  Fun 

.80 

1.80 

2.60 

2.60 

2.20 

2.80 

2.80 

2.00 

Five  Novels 

.20 

.AO 

.40 

.20 

.60 

.60 

.20 

7£odern  Romances 

.70 

1.10 

.90 

.30 

1.60 

1.10 

.90 

.80 

(Modern  Screen) 

-see  ''Glass" 
Screen  Romances  4.25 

.50 

1.00 

o   9  R 

3.25 

2.50 

2.25 

3wRf»t>i <!.«--. jrt  "tories 

.30 

.80 

.50 

.10 

.40 

.90 

.40 

War  Bird 3 

mm  mm 

.20 

1.20 

.20 

'Yes tern  Romances 

.45 

.90 

.15 

.45 

1.35 

.45 

•7.08 

7.33 

4.13 

5.28 

6.30 

9.43 

7.03 

11.63 


( Continued ) 


Trash-or  of  Doubtful  Value 
( Continued ) 


A  St 

$  .60 

1.80 

.60 

4.20 

1.20 

3.60 

1.80 

3.60 

mm 

1.20 

.60 

Arg 

1.60 

2.80 

1.20 

3.40 

6.00 

4.40 

2.80 

4.00 

.80 

m  m 

2.40 

2.80 

D  Fic 
R  St 

1.20 
.60 

2.80 

2.00 

10. M 

—     .  30 

8.00 

7.20 
.60 

2.40 
.15 

3.20 
.30 

.80 

2.80 
.30 

2.80 
.30 

$4.00 

7.40 

3.80  16.20 

23.70  15.80 

7.15 

11.10 

1.60 

— 

6.70 

6.50 

A  H 

$  ,08 

.08 

.08 

.83 

.30 

.30 

.30 

.15 

mm  mm 

.15 

.15 

A  ■ 

.10 

— — 

.10 

1.00 

.80 

.60 

.50 

.50 

—  — 

.20 

.20 

B 

3.60 

.75 

2.40 

2.70 

1.35 

.90 

2.10 

1.20 

.90 

1.80 

2.25 

1.35 

D  Tr 

.60 

.60 

.20 

.20 

F  Fun 

C.40 

M 

1.20 

2.40 

4.20 

2.60 

2.00 

4.20 

2.60 

.80 

3.40 

2.80 

F*rl 

.20 

.20 

.40 

.40 

.60 

.80 

.40 

.20 

.20 

.20 

If  R 

.20 

.50 

.80 

1.10 

.50 

.30 

.30 

.50 

Sc  R 

.75 

1.50 

.50 

1.75 

2.25 

2.00 

1.75 

1.75 

.75 

3.00 

1.25 

1.75 

SwSt 

.10 

.60 

.80 

.40 

.40 

.50 

—  mm 

.20 

.30 

77  B 

.10 

.60 

.60 

1.10 

.30 

.70 

.20 

.20 

i  R 

.15 

.15 

.60 

.30 

.15 

.90 

.15 

.30 

£11.68 

2.93 

4.48 

12.70 

9.90 

9.40 

4.45 

5.60 

8.50 

7.95 

10.93  10.60 


I  09 


( Cortiuued ) 


Trash- or  of  Doubt ful  Value 
"TCcrjtinuecT) 


■B"-Street  &  Smith 

Best  Detective 

£  .20 

1.20 

.40 

.20 

1.40 

1.00 

1.20 

.60 

Complete  Stories 

.27 

1.33 

.27 

.27 

.80 

2.40 

.80 

detective  Story 
Magazine 

Lore  Story 

Magazine 

Nick  Garter 

4.00 
4.20 

2.00 
6.60 

1.80 

.50  1.00 
3.60 

11.40 

5.00  4.00 
7.20 

15.00 

2.50 
6.60 

Picture  Play 

2.20 

1.00 

1.30 

1.00 

2.70 

1.00 

1.10 

1.50 

Shadow 

.20 

1.80 

.60 

1.60 

1.20 

2.40 

4.20 

1.60 

Sport  Story 

Magazine 
Top-ilotch 

.30 
.45 

1.50 
1.05 

— »  mm 

.30 
.45 

.60 
.45 

.90 

.45 

3.30 
1.05 

.90 
.60 

Yfestern  Story 

4.20 

2.40 

3.00 

3.00 

3.00 

7,80 

6.00 

4.20 

Wild  Went  Teekly 

1.80 

3.60 

.60 

2.40 

1.80 

1.20 

317. 82 

22.48 

7.37          24.15  38.25 
11.52  28.35 

20.50 

"S^-Fawcett 

Hollywood 

$1.70  1.40 

.30 

.70 

2.00 

1.00 

.80 

1.10 

Lovers*  Confessions 

.15 

.30 

.45 

.90 

.15 

Radiol and 

Screenbook 

2.40 

1.10 

1.40 

.70 

2.10 

1.10 

.90 

1.50 

Screen  Play 

2.40 

.90 

1.00 

.50 

2.70 

1.00 

•  B0 

1.40 

Startling  Jetective 

Adventures 
True  Confessions  .40 

.90 
1.30 

.45 

1.20 

.15 

.50 

.60 
2.00 

1.50 
1.80 

1.80 
1.30 

•  CO 
1.00 

^'6. 90 

5.60 

4.35 

2.70 

9.70 

6.85 

6.50 

5.75 

Ta/blo  IV  110 

(Continued) 

Trash- or  o f  ^ \z ' fo t f i i.l  Value 
( Continued) 


B  D 

$  .40 

.60 

,20  2.20 

1.60 

.30 

.80 

.50 

.60 

— 

.60 

.60 

C  St 

.60 

.27 

.80  3.73 

2.13 

1.87 

1.07 

.80 

.53 

— ** 

1.07 

.80 

DSM 

2.00 

.50 

3.50  7.50 

4.50 

4.00 

3.00 

2.50 

2.00 

2.50 

2.50 

LSM 
1  C 

1.20 
.10 

3.00 

.50  13,20 

16.80  13.20 
—     .50     .80  .40 

5.40 
.30 

7.20 
.40 

4.20 
.10 

4.20 
•  20 

r>.40 
.10 

P  PI 

.40 

1.90 

1.10  .60 

1.30 

1.60 

1.10 

1.10 

1.10 

1.40 

1.00 

1.20 

Sh 

.60 

.60 

1.00  8,20 

3.80 

4.80 

2.60 

1.80 

1.20 

1.80 

1.60 

SSM 

1.20 

,7.0 

,30  3.00 

1.20 

1.80 

,90 

3.30 

.30 

1*20 

,90 

T-N 

.30 

.15 

—  i,~>5 

.60 

.60 

.30 

.45 

.15 

.C-0 

.45 

f  S 
WW 

2,40 
.60 

1.30 
.60 

1.20 

11.40 
.60  5.40 

9.00 
7.80 

5.40 
3.00 

4>^0 
1.30 

2.40 
1.30 

2.40 
.50 

3.00 
1.20 

3.60 
1.20 

£10.00  9,72  9.30  45,93  22.07  13.28  1.40    17.07  15.35 

60.68  37.47  22.35 


Hwd 

$  .60 

1.70 

.50 

.80 

.90 

1.00 

3.20 

1.40 

.40 

1.40 

1.00 

1.10 

L  C 

.15 

.60 

.30 

.45 

.30 

.45 

.15 

.15 

Rid 

1.00 

.30 

.40 

.30 

.40 

.20 

Scbk 

.40 

1.20 

1.90 

1.00 

.90 

.60 

1.10 

1.10 

.70 

1.20 

1.00 

1.20 

3cPl 

.60 

1.00 

.40 

.50 

.90 

.60 

1.10 

.70 

.40 

1.40 

.70 

1.00 

StDA 

.90 

.30 

.30 

2.10 

1.80 

1.35 

1.35 

1.35 

.60 

.15 

.90 

.75 

TrC 

.20 

1.10 

.10 

2.40 

3.30 

2.60 

.50 

l.CO 

.60 

.20 

.80 

.90 

,3.85  5.30  3.50  7.40  8.10  6.60  7.95  6.30  2.70  4.35      4.95  5.30 


Ill 


) 


•  •  * 


Table  IV 
( Continued ) 
Trash- or  of  Doubtful  Value 


( Continued ) 


-Hews stand 


Fiction  Unit 


Action  Stories 

•  .10 

.40 

.20 

.10 

— 

.10 

.80 

.20 

Adventure 

.60 

1.20 

.90 

.75 

.75 

1.65 

1.35 

.90 

Alibi 

.15 

.15 

— 1~ 

.30 

— 

.15 

.45 

.15 

Amazing  Stories 

.25 

.75 

mm 

.75 

M 

.75 

1.25 

.50 

Ardent  Love 

.90 

mm 



.15 

mm 

.30 

.15 

.30 

Hack  Nuft 

.60 

1.60 

.80 

.20 



— 

1.80 

.80 

Complete  Detective 

1.05 

.75 

,18 

.16 

|  ^ 

.45 

1.35 

.60 

Hovel 

Miction  Stories 

.20 

.20 

.40 

.20 

Frontier  Stories 

.10 

.30 

.10 

.10 

.20 

.10 

Lariat  Stories 

.10 

.20 

.20 

.20 

.50 

.10 

Love  Adventures 

.45 

.45 

.15 

.45 

1.20 

.45 

Ranch  Romances 

.40 

3.60 

mm  mm 

.40 

.40 

3.20 

1.60 

1.20 

Rang el and  Love 

otories 

'.7 lid  \7est  Stories 

.25 

1.25 

.25 

&  Complete  Tiovel 

rings 

.10 

.50 

.10 

.10 

.20 

.20 

.60 

.20 

5.25 

9.90 

2.15 

3.35 

1.55 

7.55 

5.95 

12.90 


Table  IV  112 
( Continued ) 
Traoh-or  of  Doubtful  Value 


AcSt 

$  .10 

.30 

.40 

.20 

.40 

.20 

.20 

.10 

.20 

Adv 

.75 

.60 

.90 

1.20 

1.80 

1.35 

.60 

1.35 

.90 

.30 

.90 

.90 

A»bi 

.15 

— 

— 

.30 

mm 

.15 

.60 

.15 

.15 

AmzS 

.25 

.25 

-- 

1.00 

.50 

.75 

.25 

.50 

.75 

mm 

.25 

.50 

ArdL 

.15 

.60 

.30 

.30 

.30 

.15 

.15 

B  K 

.60 

_  _ 

.60 

1.20 

1.40 

1.60 

.80 

.60 

.40 

_  — 

.60 

.60 

CDN 

.15 

.15 

.90 

.90 

.75 

.30 

.30 

.15 

.30 

.45 

f  St 

.40 

.80 

.20 

.80 

.40 

.20 

.20 

FrSt 

.10 

.20 

.40 

.30 

.20 

.10 

.10 

.10 

Lrt 

.10 

.20 

.20 

.30 

.10 

.10 

LAdv 

.15 

.60 

.45 

.15 

.15 

.45 

.15 

.30 

R  Rm 

.80 

.40 

2.40 

2.00 

1.20 

.80 

2.00 

.80 

.80 

RLSt 

.20 

.80 

1.00 

.60 

.20 

.20 

.20 

vwa 

.25 

.25 

2.25 

1.50 

1.25 

1.00 

.50 

.75 

mm  mm 

.50 

.50 

&CN 

W'gs 

.20 

.20 

.60 

.90 

.30 

.30 

.20 

.20 

$3.95 

.85 

2.30 

12.55 

9.90 

7.00 

6.70 

3.45 

.30 

4.70 

5.35 

11.75 
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Table  IV 
( Continued ) 
Traah-or  of  Doubtful  Value 


wUw-Doubleday, 

3)o ran,  &  Co. 

3hort  Stories  $2.00  4.00  3.50  1.50  2.00  1.50  4.00  2.50 

/eat  1.20  1.00     .80     .60      --     .40  1.00  .80 

£.3.20  5.00  4.30  2.10  2.00  1.90  5.00  3.30 


"V"- 


. hantom  Detective 

.10 

.60 

.40 

.10 

.30 

.30 

.20 

Sky  visiters 

.30 

.10 

.40 

.40 

1.00 

.30 

Thrilling  Adventures 

.30 

•  30 

.60 

.90 

1.80 

.45 

Thrilling  Love 

.10 

.10 

1.00 

.20 

Thrilling  Ranch  Stories 

Thrilling  -estern 

-  ~ 

.70 

.60 

.90 

1.10 

1.70 

4.10 

1.15 

Table  IV  114 

( Continued ) 

Trash- or  of  Doubtful  Value 
( Continued ) 


S  St  $2.00  1.50  4.00  3.50  3.00  4.00  3.00  4.50  1.50  2.00  3.00  2.50 

.60  .20  1.40     .60  1.20  1.20     .20  1.00      --     .20  .80  .80 

02. 60  1.70  5.40  4.10  4.20  5.20  3.20  5.50  1.50  2.20  3.80  .3.30 

P  D    $  .20  .10     .70     .40  .60     .40     .10     .20  .20  .20 

S  f         .10  —     .10  1.00     .80  1.10     .40     ,60     .20  .30  .30 

ThAd       .30  --     .15     .75     ,?8  1.35     .60     .75     .60  .45  .45 

ThL        .10  --      —     .50     .80  .60     .20     .50     .30  .20  .20 

TR3         .08  —              .15     .38  —     .15     .30     .15     .08  .08  .08 

T  7/        .10  .90     .50  .20     .40     .40     .20      --  .20  .10 

.    .88  .35  4.00  3.63  3.85  2.15  2.65  1.65     .08  1.43  1.33 


( 


( 
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Table  IV 
(Continued) 
Trash-or  of  Doubtful  Value 


( Continued ) 


w  -Miscellaneous 

and    Cacape  Miction 


Blue  Book 

|  .30 

.75 

1.35 

.45 

.75 

2.10 

.45 

.75 

3reezy  Stories 

&  Young1 
Dime  Detective 

3 

.60 

.40 

1.60 

.40 

.20 

.20 

.40 

.60 

.60 

1.20 

.60 
1.60 

.20 
.80 

G-8  &  Hie  Battle 

Aces  -- 

.15 

.30 

.45 

.75 

.15 

Greater  Gangster 
Stories 

Judge 

.90 

.50 
1.20 

1.35 

.25 
.90 

.25 
.60 

.25 
.45 

2.00 
.60 

.50 
.90 

Life 

1.35 

.30 

2.25 

.30 

.30 

.45 

.15 

.90 

(Silver  Screen) 

-see  Class" 
Sky  Birds  .30 

.  fir, 

40 

fiO 

00 

4.0 

Smokehouse  ilonthly 

.50 

.25 

—  — 

1.00 

1.75 

.50 

Spider 

.40 

.10 

1.10 

.60 

.30 

Underworld 

.63 

.13 

.13 

.13 

.75 

.25 

Jeird  Tales 

.75 

.50 

.50 

.50 

1.75 

.75 

Vhiz  Bang 

.50 

.75 

1.00 

1.00 

2.00 

.75 

Writer's  Review 

.30 

.15 

.30 

,15 

.15 

(Shadoplay )-see  1 

Class" 

£3.45 

8.43 

5.70 

4.5ft 

5.23 

9.93 

14.05 

7.30 

Total  $60.30  93.66 

(Trash,  etc.)  85.09  119.18 

46.25 

42.13 

77.58  71.68 


T-Vblo  IV 
(Continued ) 
Trash- or  of  Doubtful  Value 
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1  Be  | 

.45 

.45 

.60 

.90 

1.20 

.30 

1.05 

.45 

.30 

.60 

.60 

BrzSt 

.20 

mm 

mm 

.40 

1.60 

«*■  mm 

.20 

— 

— 

.20 

.20 

D-Detc 

.20 

.20 

.20 

3.60 

2.40 

3.20 

1.80 

2.00 

1.20 

— 

1.00 

1.00 

G-8 

.30 

mm 

mm 

1.35 

.30 

1.50 

.60 

.90 

.30 

— 

.45 

.30 

G  GSt 

_  _ 

mm 

.25 

2.50 

.50 

2.00 

1.00 

.75 

— 

— 

.50 

.50 

J 

c90 

.45 

1.20 

.30 

mm 

.15 

1.35 

.60 

.60 

1.05 

.75 

.75 

Life 

75 

.  45 

1.65 

•  30 

.15 

1.  35 

.30 

,45 

1.65 

.75 

.75 

S  B 

.10 

.10 

1.60 

.80 

1.10 

.40 

.50 

.20 

.  .30 

.40 

S  1C 

2.00 

1.50 

1.00 

.75 

1.00 

1.00 

.50 

1.00 

.75 

3p 

.20 

.30 

.20 

2.30 

1.7C 

1.40 

.40 

.30 

.50 

.50 

.40 

Und 

.13 

.13 

.38 

1.25 

.63 

.50 

.38 

.25 

.25 

.25 

■  T 

.25 

1.00 

1.00 

2.00 

.75 

.50 

.75 

.50 

.50 

W  B 

2.00 

1.50 

.25 

.75 

1.50 

.75 

.50 

1.00 

.75 

.VRer 

.15 

.45 

.15 

.15 

.15 

.15 

.15 

.15 

f7.63  1.85  4.33  11.70  11.30  9.18  5.85  3.00  7.T5  7730" 
 17.18  14.98  


T»t  $54.29  123.90 

36.90  80.17 

41.76  91.33  66.65 

157.44  43.33 

141.41  19.83  68.08 


i 
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Table  IV- (a) 
Summary  of  ?roney  Spent 


Intellectual 

Class 

Mass 

Tra3h 

Total 

Brookline 

&23.30 

53.75 

59.60 

60.30 

196.95 

Water town 

10.60 

33.10 

61.45 

85.09 

190.24 

Beliaont 

15.45 

36.05 

87.65 

46.25 

185.40 

Cambridge 

51.75 

55.70 

70.75 

42.13 

220.33 

Somerville 

7.00 

38.65 

56.90 

77.58 

180.13 

Maiden 

14.95 

46.10 

48.95 

93.66 

203.66 

Chelsea,  3verett, 

and  Eaat  Boston 

10.45 

28.65 

41.40 

119.18 

199.68 

"February  Total" 
(i.e. -"average" 
value) 

$21.75 

44.40 

61.75 

71.68 

199.58 

Table  IV- (a) 
Summary  c  f    o  ney  Spent 


Intellectual 

Glass 

Mass 

Trash 

Total 

Railroad  Station 

i*22.75 

47.  95 

75.  60 

54. 29 

200.59 

Subway 

19.70 

37.20 

82.10 

36.90 

17o. 90 

Hotels 

O  /""V       f>  /~\ 

20,80 

68.15 

94.25 

41.76 

225.96 

Roxbury  Crossing 
and  Parker  Hill 
South  End 

2.50 
3.85 

21.45 
21.15 

30.25 
28.55 

157.44 
141.41 

211.64 
194.96 

South  Boston 

6.20 

36.80 

31.85 

123.90 

198.75 

Fenway 

11.55 

39.60 

63.80 

80.17 

195.12 

Jamaica  Plain 

11.20 

38.40 

51.25 

91.33 

192.18 

Beacon  Hill 

27.90 

68.65 

81.70 

43.33 

221.58 

Back  Bay 

53.35 

98.60 

70.70 

19.83 

242.48 

"June  Total' 
( i.e. -"average" 
value) 

$18.80 

49.05 

69.10 

66.65 

203.60 

"Grand  Total" 
( i . e.-" average" 
value ) 

$19.85 

47.40 

66.55 

68.08 

201.88 

( 
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Graph  C 


Based 
on 

Table  IV- (a) 
Summary  of  Money  Spent 
per  month  on  the  "basis 
of  1000  Index  Sales 


Intellectual  - -  Class  *  ^ 


Brookline 
TCatertown 

Belmont 
Cambridge 
Somerville 
Maiden 


Chelsea.E 

East  Bost 


verett 


;on 

Feb.  Total 
Grand  Total 
June  Total 

Railroad  Station 

Subway 
Hotels 

Roxbury 
South  End 

South  Boston 
Fenway 

Jamaica  Plain 
Beacon  Hill 
Back  Bay 


X 


Mass 

I 


Trashy 

J  '  '  


1 


r 


r1 


L_ 

t 

$100 


T 


r 


$200 


4 
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Suggestions  for  Possible  Further  Analysis  of  Data 

Analysis  of  the  above  data  (see  Table  III,  especially) 
was  tried  along  various  lines  which  did  not  give  conclusions  of 
any  particular  value.    For  instance  classification  according  to 
the  price  of  the  magazines  was  tried  before  the  magazines  were 
grouped  by  merit,  but  no  conclusive  results  were  obtained.  Also 
it  was  seen  early  In  the  survey  that  nothing  was  gained  by 
separating  magazines  on  the  basis  of  the  frequency  with  which 
they  were  issued,  either  when  securing  data  or  analyzing  the 
results.    As  a  matter  of  fact  such  separation  was  secured  in  the 
main  by  the  device  of  using  sub-groups  within  the  large  groups. 
In  the  case  of  the  cheaper  magazines  particularly- judged  by  the 
value  of  their  content-both  price  and  frequency  vary  so  often 
that  neither  is  reliable  over  any  considerable  period  of  time 
for  any  one  magazine. 

Further  analysis  which  might  be  made,  however,  to 
advantage  would  be  to  consider  the  figures  for  those  magazines 
which  dealt  with  a  single  large  topic,  3uch  as  Kovies.  This 
would  include  not  only  the  movie  magazines  but  also  other  types 
of  magazines  which  devoted  a  certain  proportion  of  their  space 
to  the  subject  more  or  less  regularly. 

A  Few  Individual  Index  Figures  of  Interest, 

The  circulation  of  a  single  magazine  may  vary  from 
one  issue  to  another,  but  an  index  figure  of  97  for  The  Saturday 
Evening  Post  in  the  Hotels  is  interesting  in  view  of  the  fact 


that  the  value  is  much  larger  than  for  any  other  group.  The 
next  in  order  are  3e icon  Hill-73,  Cambridge-68,  and  the  Rail- 
road and  the  Fenway,  "both, -64.    The  highest  value  for  Liberty 
is  for  the  Sdbway-71,  with  the  Fenway  and  Hotels-61,  and 
3elmont-60.    Other  magazines  which  have  an  index  value  of 
fifty  or  over  are  Collier's  in  Belmont,  the  Hotels,  and  the 
Fenway,  the  American  Home  in  the  Subway,  the  Good  Housekeeping 
in  Belmont,  KcCall ' s  in  the  Subway-76,  True  Story  in  Jouth 
Boston  and  the  South  End,  and  the  Woman's  Home  Companion  in 
Somerville  and  on  Beacon  Hill; 

Correlation  of  Results  with  Objective  Data 

The  field  of  the  February  survey  was  chosen  without 
ny  such  objective  check  as  the  data  obtained  from  the  Curtis 
Handbook  for  Salesmen  for  the  June  survey.    Nevertheless  some 
of  the  results  could  easily  have  been  anticipated.     The  results 
in  Cambridge  were  doubtless  influenced  largely  by  the  fact  that 
two  of  the  stores  visited  were  near  the  two  colleges  in  that 
city.    At  the  other  extreme  the  results  in  Chelsea,  Everett, 
and  Sa3t  Boaton  might  have  been  prophesied,  and  an  even  higher 
figure  for  the  poorest  class  of  magazines  expected.     In  this 
connection  it  is  well  to  consider  the  fact  that  the  poorer 
sections  of  any  city  are  called  "forbidden  territory"  by  the 
mas3-advertiaing  magazines,  and  sales  are  not  solicited  there 
since  sales  would  yield  no  potential  returns  to  their 
advertisers. 


♦ 


Of  the  seven  communities  chosen  in  Boston  for  the 
June  survey,  only  two,  South  Boston  and  the  South  End,  are 
interchanged  from  the  expected  order  of  rank, 

A  glance  at  Graph  A,  p.  93,  will  show  that  the  read- 
ing taste  of  the  traveling  public  seems  to  be  slightly  above 
the  average. 

To  some  the  unexpected  result  shown  by  the  amount 
of  money  s^ent  for  magazines  is  that  the  low  total3  are  :<iot 
those  for  the  poorest  cor munities.    however  the  highest  totals 
are  shown  in  the  case  of  the  Back  Bay,  the  Hotels,  Cambridge, 
and  Beacon  Hill. 

A  summary  of  the  communities  for  which  the  values 
are  above  the  average  in  each  group  shows  that  nine  communities 
remain  below  the  average  in  all  three  of  the  groups  above  the 
lowest.     These  communities  are,  in  descending  order  of  merit, 
Somerville,  the  Fenway,  Water town,  Jamaica  Plain,  Maiden,  Chel- 
sea (and  Everett  and  East    >oston),  South  Boston,  the  South  End, 
and  Roxbury  Crossing  (and  Parker  Hill),     Seven  communities  show 
values  higher  than  the  average  for  "Mass"  magazines.     From  the 
highest  rating  down  these  are  Belmont,  the  Subway,  Beacon  Hill, 
the  Hotels,  the  Railroad  Station,  Cambridge,  and  the  Back  Bay, 
In  the  group  of  "Class"  magazines  the  values  are  better  than 
the  average  for  the  Back  3ay,  the  Hotels,  Brookline,  the  Subway, 
and  the  Railroad  Station,  five  in  all.     Six  communities  are 
above  the  average  in  the  highest  group,  namely  Cambridge  and 
the  Back  Bay,  both  far  ahead  of  the  rest,  and  then,  in  order, 
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Beacon  Hill,  the  Railroad  Station,  the  Hotels,  and  Brookline, 
The  values  for  the  Hotels  and  the  Back  Bay  are  above  the  average 
in  all  of  the  three  upper  groups.    To  one  who  may  claim  to  know 
Boston,  none  of  these  results  seem  strange.    At  first  glance 
Brookline* s  average  rating  may  be  surprising.    Ten  years  ago 
such  a  classification  might  have  seemed  to  require  further 
justification,  but,  in  view  of  the  changes  in  the  population  in 
the  last  few  years,  it  sees  is  to  me  that  this  result  was  to  be 
expected.    Even  the  high  figures  for  the  better  groups  in  the 
case  of  the  Railroad  can  be  explained  by  the  fact  that  Boston 
is  a  wcommutin;n  city  and  is  considered  to  have  a  better  than 
average  type  of  railroad  patrons. 


Part  III 


Conclusion 

As  u  method  of  measuring  the  reading  tastes  in 
magazine  literature  as  shown  by  sales  at  newsstands,  the  type 
of  survey  which  has  "been  described  in  the  preceding  pages 
gives  valid  results  and  is  simple  to  use.    Ample  data  wtre 
secured  in  both  parts  of  th6  survey  to  form  a  reliable  basis 
for  conclusions  which  have  been  drawn  in  regard  to  the  correla- 
tion of  reading  tastes  with  the  type  of  community.     Thile  in 
the  first  part  of  the  survey  in  February,  the  comparison  was 
made  with  subjective  d  ita,  that  is,  my  own  opinion  of  the  types 
of  communities  surveyed,  in  June  the  comparative  data  U3ed  were 
objective,  namely  the  1934  Curtis  Handbooks  statistics  in 
regard  to  the  communities  chosen. 

The  close  agreement  of  the  average  index  figures  from 
both  parts  of  the  survey  in  the  case  of  the  majority  of 
magazines  on  the  questionnaire  3hows  that  comparable  results 
may  be  obtained  on  two  surveys  even  though  several  months  may 
elapse  between  them. 

Furthermore  since  over  thirty- three  thousand  sales  in 
all  were  recorded,  and  the  two  parts  of  the  survey  give  results 
in  close  agreement,  the  results  so  far  obtained  raay  be  used, 
Justif iably^ as  a  standard  or  basis  of  comparison  for  further 
surveys  which  may  be  made.     Such  a  standard  might,  of  course, 
be  subject  to  revision  an  additional  data  may  indicate  the  need 
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for  it.     In  this  surrey  the  one  community  for  which  the  index 
figure  totals  for  the  four  large  groups  of  magazines  agree 
closely  with  the  average  values  for  the  whole  survey  is 
Brookline.     This  town  might  well  he  selected  for  the  field  of 
a  survey  in  the  future  which  would  cover  a  larger  area  in  a 
single  community.    The  possibilities  ahead,  of  course,  in  the 
matter  of  extending  the  survey  are  endless. 
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Appendix 


Names  of  magazines  and 
some  more  or  les3  pertinent 
data  in  regard  to  price, 
publishers,  etc. 
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1.    Ace  Hi^h 
Dell 


149  Madison  Avenue 
"Mew  York  City 


2.  Action  Stories 


Newsstand  Fiction  Unit 

Fiction  House  Inc. 
461  8th  Avenue 
Few  York  City- 


adventure 


Popular  Publications 

2256  Grove  Street 
Chicago 

3d. -205  1  42nd  Street 
Nev;  York  City 


4.  Alibi 


Newsstand  Fiction  Unit 


129 


Issued 


Bi -Monthly 


Ji-i-'mtW  r 


Monthly 


Monthly 


Price 


Z  .15 


.  0 


.35 


.15 


5.     All  Story 
Munsey 


Weekly 


.15 


280  Broadway 
ITew  York  City 


< 


130 


Issued  Price 
6.      11  7e stern  ;  onthly  $  .10 

Dell 

149  Ifadison  Avenue 
Hew  York  City 


7.     Amazing  Stories  Monthly  .25 

Newsstand  Fiction  Unit 

Teck  -  ublicatio  s 
4600  Diversey  Avenue 
Chicago 

id. -222  7  39th  Street 
New  York  City 


8.     American  Home  Monthly  -10 

A  Lerican  Home  Corp, 

Tiie  Country  Life  Pre3S 
501  Franklin  Avenue 
Garden  City,  lew  York 


9.     \nerican  7a.gazine  Monthly  .25 

Crowell  -ublishin^  Company 
Snringf ield,  Ohio 


10.     Ardent  Love  Monthly  .15 

Newsstand  Fiction  Unit 


11.     tr^Q3y  Weekly  .10 

u  3ey 


280  Broadway 
New  York  City 


( 
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12.     Atlantic  Monthly 
Concord,  1I.H. 
Bo  ton 


13.     Ballyhoo  Monthly  .15 

Dell 

149  Edison  \v  nue 
New  York  City 


14.    Beat  .Detective  TTonthly  .20 

Street  &  Smith 

79  7th  We  me 
In  :ork  City 


15.    Better  Ho;  ies  L.  Gardens  Monthly  .10 

leredith  Publishing  Company 

Ed. -1714  Locust 
Des  Moines,  Iowa 

Ad. Of f ice-420  Lexington  A. venue 

ITew  York  City 

919  llorth  Michigan  Avenue 

Chicago 


16.     BlM.ck  "  ask  Monthly  .20 

reTS3tand  Miction  Unit 


Issued  Price 
Honthly  I  .40 


Pro-Distrihutors  Publishing  Co.,  Inc. 
Nev  York  City 


i 
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I 3 sued  Price 

17.     Blue  Book  Monthly  $  .15 

Blue  Book  Mag,  Co. 
Recall  Street 
Jay to  ,  Ohio 


18.    3rcozy  Stories  tk  Young's  Monthly  .20 

49    !  45th  Street 
lie  <  York  City 


19.     College  Humor  1  onthly  .15 

Tewejr 

Collegiate  Reporter  Co.,  Inc. 
4600  Diversy  Avenue 

Chicago 


20.     Collier's  Weekly  .05 

P.        Collier  &:  Son  Company 
Springfield,  Ohio 


21.    Cou  dote  Jetective  Novel  !iig.  Kont  dy  .15 

newsstand  Fiction  Unit 

Teck  I-ubli  cat  ions,  Ir.c. 
3d. -222   7  39th  Street 
Ke\7  York  City 


22.     Complete  Stories 


Street  &  Smith 


79  7th  Avenue 
lie-'  York  City 


Tri- Weekly 
(1  week  in  3) 


.,i0 
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23.  Cosmopolitan 


Issued 


Monthly 


International  Hag.  Co.,  Inc. 
57th  Street  at  8th  Avenue 
New  York  City 


j.  rice 


$  .25 


24.     Country  Gentlemen 

Curtis  ublishing  Company 
Philadelphia 


Monthly 


.10 


25.     Current  History 


26. 


3d  .-The  New  Yorl:  Timea  Co. 
New  York  City 

Publ.Off ice-10  Perry  Street 
Concord,  N.H. 


Danger  Trail 3 
Dell 


Monthly 


149  Madison  Avenue 
New  York  City 


27.  Delineator 


Butter ick  Company 
Butterick  Building 
161  6th  Avenue 
Hew  York  City 


Monthly 


Monthly 


.25 


.20 


.10 


28.    Detective  Fiction 

Kunsey 

280  Broadway 
New  York  City 


V/ee  ly 


.10 


i 


4 

\ 


1.54 


Issued  Price 
29,    Detective  Story  Magazine  Semi -Monthly         $  .25 

Street  &  Smith 


79  7th  Avenue 
New  York  City 


30.    Dime  Detective  Magazine  Semi-Monthly  .10 

Popular  Publications 
2256  Grove  Street 
Chicago 


fid, -205  K  42nd  Street 
Few  York  City 


31.  Esquire 


Monthly 


.50 


Ssquire  Publishing  Co. 
919  North  Michigan  Avenue 
Chicago 


32.    Fiction  Stories 

Ne/sstand  Miction  Unit 


Monthly 


.20 


33.     Field  &  Stream  Monthly  .25 

Field  &  Stream  Publishing  Company 
New  York  City 


34.    Film  Fun  Monthly  .20 

Dell 


149  ?radison  Avenue 
Mm   rork  City 


♦ 
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Issued  Price 
35,    Five  Hovels  Monthly  $  .20 

Dell 

149  Madison  Avenue 
New  York  City 


36.    Forma  &  Century  Monthly  .35 

Forum  lublishing  Co.,  Inc. 
10  Ferry  Street 
Concord,  N.H. 

JSd.-441  Lexington  Avenue 
New  York  City 


37.     Frontier  Stories  Bi-Monthly  .20 

Newsstand  Miction  Unit 

Fiction  House,  Inc. 
461  8th  Avenue 
New  York  City 


38.      G-8  &   lis  Battle   ices  Monthly  .15 

Popular  Publications,  Inc. 
2256  Grove  3treet 

Chicago 

Ed. -205  1  42nd  itreet 
Hew  York  City 


39.    Golden  3  ok  Monthly  .25 


The  Review  of  Reviews  Corp. 
233  4th  Avenue 
New  York  City 


J 


» 
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Issued  Price 

40,    Good  Housekeeping  Monthly  $  »21 

International  Magazine  Co., Inc. 
New  York  City 


41.    Greater  Gangster  Stories  Monthly  ..'-5 

Artvision  Publishing  Company 
29  Vorthington  Street 
Springfield,  Mass. 

Jd.-551  5th  > venue 
New  York  City 


42.    H"  rper * 3  Magazine  Monthly  .40 

Harper  &  Brother,  Publishers 
New  York  City 


43.    Hollywood  Monthly  .10 

jfawcett 

Hollywood  Magazine,  Inc. 
Publ.-llOO  V  Broadway 
Louisville,  Kentucky 

Business  Office-529  3  7th  Street 
Minneapolis,  Minnesota 


44.     Home  Magazine  Monthly  .10 

Tower 

4600  Diversey  Avenue 
Chicago 

rid. -55  5th  Avenue 
New  York  City 

Home  0^ice-22  |  Franklin  street 
'ilkes-Barre,  Pa. 
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Issued  1  rice 

45.    House   beautiful  Monthly  $  .35 

(combined  vith  Home  &  Field) 

Field  Publications,  Inc. 
New  York  City 


46.    House  &  Garden  Monthly  .35 

Conde*  Na3t  Publications,  Inc. 
Green  ich,  Conn. 

5d. -Graybar  Building 
420  Lexington  Avenue 
New  York  City 


47.    Hunting  &  Fishing  Monthly  .05 

Publ.-404  North    'esley  \7enue 
Tount  Morris,  111. 

(for  National  Sportsmi",  Inc. 
108  LTassachu  setts  Avenue 
Boston) 


48.     Illustrated  rechmics  Monthly  .05 

United  Publishing  Company 
1411   Vyandotte  Street 
Kansas  City,  Mo. 


49.     Jndgo  Monthly  .15 

Judge    agazine,  Inc. 
404  North    esley  avenue 
ount    orri3,  111.     (Cable  ITews  Company) 


ad. -18  1  48th  Street 
Mew  York  City 
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l3aued  Price 

50,    Lariat  Story  Magazine  Bi-Monthly  2  .20 

Newsstand  Miction  Unit 
420  Lexington  Avenue 
New  York  City 

Real    adventures    ubl.  Co.,  Inc. 
461  8th  Avenue 
Ne  i  York  City 


51.    Ladies  Home  Journal  Monthly  .10 

Curtis  Publishing  Company 
Philadelphia 


52.     Liberty  Veekly  .05 

Kacf add en 

Washington  and  South  venues 
Dunellen,  N.J. 

Liberty  PublisM       Con  ny 
1926  Broad  ray 
New  York  City 


53.    Life  Monthly  .15 

Life  ,T^gazine  Inc. 
60  Hast  42nd  Street 
New  York  City 


54 •    Literary  Digest  ..'eekly  .10 

Punk  &   /agnails  Company 
Not  York  City 


55.  Love  Adventures  Honthly 
;,re/s  stand  i.«'iction  Unit 


.15 


I 
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Is  u?d  Price 

56.     Love  ft  Romance  Monthly  £  «15 

(Dream  Vorld) 

Macfadden  , 
7ashington  and  South  Avenues 
Dunellen,  N.J. 

Kd.-1926  Broadway 
lew  York  City 


57.    Lovers'  Confessions  Monthly  .15 

Faucet t  Publ. 

Distributed  by 
.  id-  /est  Distributors 
in  eapolis,  Minn. 


58.    Love  Story  Magazine  Teelcly  .15 

3treet  &  Smith 
79-89  7th  Avenue 
New  York  City 


59.     T  aster  Detective  Monthly  .15 

Vr>  cfadden 

Hew  Metropolitan  Fiction,  Inc. 
7a3  ii  4;ton  arid  Gout  Avenues 
Dunellen,  II. J. 

£d.-1926  Broadway 
New  York  City 


60.    McCall'a  Monthly  .10 

H  e  I! c Call  Company 
Dayton,  Ohio 

13d. -230  Park  Avenue 
Hew  York  City 


( 


( 
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61.  L'icrophone 


The  Microphone 

Bos  ton 


Issued 


Price 


/eekly 


62.     Modern  ?rechanix      Inventions  Monthly  .15 

Modern  Mechanix  Publishing  Company 
529  South  7th 
inveapolin,  Minn, 


63.    1  odern  Romances  Monthly  .10 

Dell 

Washington  &  South  Avenues 
Dunellen,  N.J. 

Bd.-149  T.'adison  Avenue 
lie  -  York  City 


64.    Modern  S ere en  Konthly  .10 

Dell 

Washington  &  South  Avenues 
Dunellen,  N.J* 

ild. -149  "ad  is  on  Avenue 
New  York  City 


65.    Motion  Picture  Monthly  .15 

Motion  Picture  Publications,  Inc. 

350  last  22nd  Street 

Chicago 

lixec. Off  ice-Paramount  Buildings 
1501  Broadway 
Hew  York  City 
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Issued  Price 

66.    Movie  Classic  Monthly  C  »10 

?'otion  Picture  Publi  cat  ions,  Inc. 
350  East  22nd  Street 
C  icago 


67 •    Irovie  Mirror  Monthly  .10 

Wk  c fad den 

Syndicate  Magazine  Corp. 
.fashington  &  South  Avenues 
Dunellen,  N.J. 

,d.-1926  Broadway 
New  York  City 


68-     Mystery  Monthly  .10 

To  er  Magazines,  Inc. 
4600  Diversey  Avenue 
Chicago 

Ed. -55  5th  Avenue 
New  York  City 

Home  Office-22  ■  Franklin  Street 
ilkes-Barre,  Pa. 


69.     Jation  Weekly  .15 

The  Nation 

20  Vesey  Street 

New  York  City 


70.    Meedlecraf t  Monthly  .10 

Needlecraft  Publishing  Company 
-  ."Tew  York 
- )  ,ugu3ta,  Maine 
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Issued  Price 
71.    New  Mo  Tie  Monthly  .10 

Tcrver 

4600  Diversey  Avenue 

Chicago 


72,     Ner  Outlook  Monthly  .25 

The  Outlook  Publishing 
515  Madison  \venue 
New  York  City 


73.    Hew  Republic  Weekly  .15 

New  Republic  Company 
421  21st 
New  York  City 


74.     Hew  Yorker  Weekly  .15 

F.R. Publishing  Corp. 
New  York  City 


75,     Nick  Carter 


Monthly 


,10 


Street  &  Smith 
79-89  7th  Avenue 
New  York  City 


76.    Phantom  Detective 


ITonthly 


10 


Phantom  Detective,  Inc 
570  7th  venue 
New  York  City 
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Issued  Price 

77,     Photoplay  Monthly  „   .  -5 

Photoplay  Publishing  Company 

919  North  Michigan 

Chicago 

Ed. -22  f  59th  Street 
ttew  York  City 


78,    Physical  Culture  Monthly  .15 

llacfadden 

Physical  Culture  Publishing  Corp. 
New  York  City 

Bd . - tfa cf ad  den  Bu  i 1 d  i  ng 
1926  Broadway 
Hew  York  City 

\dv. -Graybar  Building 

420  Lexington  Avenue 

831  North  Michigan  Avenue 
Chicago 


79.     Pictorial  Review  loathly  .10 

Pictorial  Review  Company 
Hew  York  City 


80.     Picture  Play 


Street  &  3mith 
79  7th  .venue 
Mmr  York  City 


Fonthly 


.10 


81»     Popular  Mechanics  Monthly  .25 

Popular  Mechanics  Company 

200  iS  Ontario 

Chicago 
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|e sued  Price 

82.    Popular  Science  Monthly  Monthly  .15 

Popular  Science  Publishing  Company 
381  4th  A-renue 
Hew  York  City 

Dayton,  Ohio 


83,    Radio  Craft  Monthly  .25 

Continental  Publications,  Inc. 
404  I  7e3ley  Avenue 
Mount  Morris,  111. 

Ed.  99  Hudson  street  Radio  Craft  Publishing  Co. 

Www  York  City  (Gern3back  Publishing  Co.) 


84.    Radio  Guide  Weekly  .5 

The  Radio  CJuide  Publishing  Company 

423  Plymouth  Court 

Chicago 

(doming  Telegraph,  New  York  City) 


85.    Radioland  Monthly  .10 

Fawcett 

1100  7  Broadway 
Louisville,  Ky. 


86 •    Radio  I  irror  Monthly  .10 

"ocfad'en 

syndicate  Magazine  Corp. 
Dunellen,  II.  J. 
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87.    Kadio  Kews  &  the  ^hort  Vave 

Teck  Publications 

Chicago 


Issued 


Monthly 


1  r  ice 


•  25 


88,    Radio  ^orld 


Weekly 


Uenessey  Radio  Publications  Corp, 
*Tew  .Tersey 


89.    Railroad  Stories 


Hunsey 


280  Broadway 
Kew  York  City 


90.    Ranch  Romances 


newsstand  Fiction  Unit 
A'iO  Lexington  Wenue 
New  York  City 

Tamer  Publications,  Inc. 
180  1  Michigan  Yrenue 
Chicago 

578  J'adi3on  /Vvenue 
Nev;  fork  City 


Monthly 


Bi -Weekly 


.15 


.15 


.20 


91.    Rangel  nd  Love  utory 

i.rew33tand  Fiction  Unit 

A.  Clayton  Magazine 
799  Broadway 
Hew  York  City 


Monthly 


.20 
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Issued  Price 

92.    Reader's  Digest  Monthly  ,  .25 

The  Reader's  Digest  Association,  Inc. 
t  Plea3antville,  If.Y. 


93.    Real  America  Monthly  .25 

Real  America,  Inc. 
Mount  Morris,  111. 

Cahle  News  Company 
1050  No  LaSalle  Street 
Chicago 


94.    Real  ,)etective  '  onthly  .25 

Tower 

Real  Detective  Plt¥llsklAg  Co.,  Inc. 

460    Dirersey  Avenue 

Chicago 

1301  Paramount  Building 
New  York  City 


95.    Red  Book  Monthly  .  5 

McC'ill»s 
Dayton,  Ohio 


9 6 .     Saturday  clveninf;  Post 

Curtis  Publishing  Company 
Philadelphia 


.Yeekly 


.05 
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I a sued  Price 

97.     Screen  Book  Magazine  Monthly  $  .10 

Fawcett  Publications,  Inc. 

Pub, -1100  Broadway 
Louisville,  Kentucky 

Bd.-52  Vanderbilt  Avenue 

New  York  City 

Adv. -919  IT  Michigan  Avenue 

Chicago 


98,     Screenland  Monthly  .15 

Screenland  -'agazine-Inc. 
New  York  City 

3d. -45  V  45th  Street 
New  York  City 


99.     Screen  Play  Monthly  .10 

Fawcett 

Broadway  at  11th  Street 
LouisviJle,  Kentucky 

id.-&  Exec. -529  S  11th  Street 
Minneapolis,  :*inn. 

JSd.-6605  Hollywood  Boulevard 
Hollywood,  California 


10  .     Screen  Romances 


onthly 


.25 


Dell  j-ublishing  Co. 
149  Madison  Avenue 
New  York  City 


101.  Scribner's 


I 'onthly 


.55 


Charles  Scribner's  Sons-Publ  ishem 
597  5th  Avenue 
New  York  City 
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l3  3ued  Price 
102.     Serenade  Monthly  |  .10 

Tower 

4600  Diversey  \venue 
Chicago 

^d.-55  5th  -Wenue 
Hew  York  City 


103.     Shadoplay  Monthly  .10 

Shadoplay  Publishing  Company 
919  Horth  Michigan  Avemu; 
Chicago 

Ed. -221  W  57th  Street 
New  York  City 


104.  3hadow 


Street  &  Smith 


79  7th  Street 
New  York  City 


Semi-Konthly 


.10 


105.    Short  Stories  Semi-monthly  .25 

Doubleday,  Doran,  &  Company,  Inc. 
75  Franklin  Avenue 
Garden  City,  N.Y. 


106.     Short  ffave  Craft  Monthly  .25 

Popular  Book  Corp.  (H.Gernsbach) 
404  'To  Wesley 
Hount  Morris,  111. 

fid. -99-101  Hudson  street 
New  York  City 
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Is  sued  Price 

107.     Short  7are  Radio  Monthly  $  .25 

Standard  imblications  Inc. 
460 0  Diversey  \yenue 
Chicago 

.Bd.-1123  Broadway 
New  York  City 

Distributed  by-Pictorial  Dist.Corp. 
222      39th  Street 
New  York  City 


108.     Silver  Screen  Monthly  .10 

Screenland  "agazine  Inc. 
45  7  45th  street 
Ne^r  York  City 


109.     Sky  Birds  Monthly  .10 

The    '  gazi.<ie  ru'Hl  ishers  Group 

Magazine  Publishers  Inc. 
29  /orthington  Street 
Springfield,  'ass. 

Bd.-67  7  44th  Street 
New  York  City 


110.     Sky  Fighters  Monthly  .10 

3everly  House  Inc. 
570- 7th  Avenue 
Tew  York  City 


111.    Smokehouse  Monthly  Monthly  .  5 

Popular  Magazines,  Inc. 
529  S  7th  Street 
Sexton  Building 
Minneapolis,  Kinn. 
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Issued  Price 

112.    Spider  Monthly  t  »10 

Popular  Publications,  Inc. 
2256  Grove  Street 
Chicago 

^d.  203  1  42nd  Street 
New  York  City 


113.     Sport aman  (  at.)  Monthly  .05 

Mount  Morris,  111. 

for  Nat. Sportsman,  Inc. -Boston 


114.     Sportsman  Monthly  «50 

The  Sportsman  Publishing  Company 
10  Ferry  Stre  t 
Concord,  N.H. 

3d.  8  Arlington  Street 
Boston 


115.     3  ort  Story  Magazine  Semi -Monthly  .15 

Street  &  Smith 
79-89  7th  venue 
New  York  City 


116.     Startling  Detective    adventures      Monthly  .15 
;?awcett 

Country  Press,  Inc. 
Broadway  &  11th  Street 
Louisville,  Ky. 

3d. -529  South  7th  Street 
Minneapolis,  "inn. 

Adv. -919  N  Michigan    .venue,  Chicago 
52  Vanderhilt  Avenue,  N.Y. 


Issued 


117.     Sweetheart  Stories  Monthly 
Dell 

149  J  lad  i  son  Avenue 
Hew  York  City 


118.    Thrilling  Adventures  Monthly 

retro politan  Fagazines,  Inc. 
570  7th  Avenue 
e      o  k  City 


119.     Thrilling  Love  Monthly 

Standard  Fr^azinen  Inc. 
570  7th  Avenue 
New  ^fork  City 


120.     Thrilling  Ranch  otories  Bi -Monthly 

Rugby  House,  Inc. 
570  7th  \venue 
Mmrn  York  City 


121.    Thrilling  West  -rn  Monthly 

Bettor  Publi cat ions,  Inc. 
570  7th  Avenue 
Hew  York  City 


122.    Time  Teekly 

Time  Inc. 

350  75  22nd  Street 

Chicago 


I  oued 


Price 


12.'2).      Tiny  Tower 

Tower  l!agazine 

55  5th  Avenue 
New  York  City 

22  No.  Franklin 
'ilkes-Barro,  Pa, 

460  7  Diversey  Avenue 
Chicago 


124.  Today 

Today  Associates  Inc. 

ash      S  wenue 
Dunellen,  IT. J. 

152  42nd  Street 
New  York  City 


125.     Ton-  'otch 

Street  &  Smith 
79  7th  .venue 
ITew  York  City 


126.    True Confessions 
Pawcett 

11th  &  Bro  \dway 
Louisville,  Ky. 

LM.-529  S  7th  street 
.'in^eapolis,  ?^inn. 


Monthly  .10 


Weekly  .10 


Monthly  .15 


Monthly  .10 
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Issued  Price 
127.    True  Detective  Kysteries  Monthly  r  »25 

Macfadden 

New  Metropolitan  Fiction,  Inc. 
Washington  &  South  Avenues 
Dunellen,  IT.. I. 

192.6  Broadway 
e  ■  York  City 


128.     True  axperiences  Monthly  .10 

I'acfadden 

New  Metropolitan  Fiction,  Inc. 
Dunellen,  N.J. 

1926  Bro  dway 
New  York  City 


129.    True  Story  Monthly  .15 

"acfadden 

True  Story  Publishing  Corp. 
Macfad  en  Building 
1926  Broadway 
New  York  City 


130.     Underworld  Bi-Monthly  .25 

(Cor.ioleteT(  novelettes) 

Carwood  Publishing  Company 
29    <Torthin(;ton  Streot 
trim  "field,  Mas i« 


id. -551  5th  f.venue 
In  York  City 
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Issued  rice 
131.     Vanity  Fair  Monthly  |  .35 

Conde*  Hast 

Conde*  tlast  Publications,  Inc. 
lllMll ,rtt  Conn. 


132.     Vogue  Semi -Monthly  .35 

Conde1  Nast 

Conde*  Nast  Publications,  Inc. 
Greenwich,  Conn. 

Graybar  Building 
420  Lexington  vvenue 
Hew  York  City 


133.     7ar  Birds  Monthly  .10 

Dell  Publishing  Company,  Inc. 
149  l„!adison  Avenue 
Hew  York  City 


134.      'eird  Tales  Monthly  .25 

Popular  Fiction  Publishing  Company 
24r)7  E  Washington  street 
Indianapolis,  Ind. 


135.      /est  .    Monthly  .k^O 

Doubleday,  Doran,  &  Co.,  Inc. 
Garden  City,  N.Y. 


I 

136.     'estorn  romances  .  o n thl y  .15 

Dell 

149  Kadi son  Avenue 
Ne.v  York  City 


155 


I g  nued 


Price 


1 37 •      /estern  Story  Magazine 

Street  &  Smith 
79  7th  Avenue 
Kew  York  City 


Yeekly 


|  .15 


138.      hi?.  Bang  Monthly  .  5 

Popular  7  agazines,  Inc. 
Minneapolis,  Minn. 


139 •     .„ild   ,'ast  Stories  Monthly  .25 

&  Complete  Hovel 

Newsstand  Miction  Unit 

Teck  Publicatio  s  Inc. 
4600  Divers ey  Arenue 
Chicago 

Ed. -222  I  39th  Street 
New  York  City 


140.     yild  Test  Weekly 

Street  &  Smith 
79-89  7th  Avenue 
New  York  City 


'eekly 


.15 


141.  ;im;s 

Newsstand  Fiction  Unit 

"Zings  Publishing  Co., Inc. 
New  "ork  City 


Bi -Monthly 


142.      o :.an'3  Home  Companion 


Monthly 


.10 


Crowell  Publishing  Co. 
Springfield,  Ohio 


I 3 sued 


Price 


itei^s   ieview  Monthly  |  .15 

Writer's  Review  Publishing  Corp. 
647  forest  Avenue 
Cinn.,  Ohio 


» 


t 
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